
Anatomy of the 2016 Shopping Season
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2016

2015

MOBILE

4.4%

4.1%

4.6%

Free Shipping Peak: 
87% Cyber Monday 11/28 

Highest Phone Traffic Share: 
60%, Christmas Day

80% of Shopping Season Revenue in: 
Friday 12/16

Black Friday:  
19% more revenue 
than Cyber Monday 

this year

8.8%

BLACK 
FRIDAY

This season featured two additional days between the American Thanksgiving and Christmas. Thus, the last day 
featured above reflects a comparison of Boxing Day, December 26, 2016, with December 28, 2015.
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Cyber Week Post-Cyber Week Mid-Season Pre-Christmas Christmas & Boxing Week 
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