SUBSCRIPTION MANAGEMENT

SIMPLIFY B2B BUYING AND SELLING ON ANY
CHANNEL AND FUEL EFFICIENT GROWTH.

It’s no secret that customers want an experience that feels tailored to their needs. But increasingly,
customers also want a say over how their buying experience takes shape — from flexibility in how, what,
and when they buy to being able to change an order or purchase on the spot. It’s time to give B2B
companies the flexibility they want with self-service.

INTRODUCING
SUBSCRIPTION
MANAGEMENT
Subscription Management simplifies selfservice buying in any channel where you
connect with your customers. From in-app
purchasing to websites and online chats,
Subscription Management integrates flexible
buying options across channels easily. Let
customers buy how they want, with flexible
payment schedules, like one-time or
monthly billing. It’s more convenient for your
customers and more efficient for your team.

3

WAYS SUBSCRIPTION MANAGEMENT
DRIVES EFFICIENT GROWTH
1. New Revenue Streams
Activate new monetization models, like one-time or subscription
products, easily and fast with Subscription Management. Give
customers the options that best suit them and their business.
Embrace new ways of monetizing your products simply and
efficiently with Subscription Management.

2. Flexible Buying
Customers want the flexibility to choose how they pay, in a way
that works best for them and their business. When they get
to buy where they want, when they want, that leads to more
efficient cash collection — whether it’s on your website, in an
app, or across chat. Subscription Management helps you give
the flexibility your customers want, while getting you the cash
you need.

3. Easy Upsells
With added flexibility comes the freedom for customers to
search and find what they need when they’re ready to buy
more. Subscription Management lets customers explore, add,
and renew products, all on their own.

Learn about these capabilities for your Salesforce org
and more — contact your account executive today.

