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Executive Overview

Quadrant  Knowledge  Solutions’  SPARK
Matrix™: B2C Digital Commerce Platform, 2024
research includes a detailed analysis of the
global market regarding short-term and long-
term growth opportunities, emerging
technology trends, market trends, and future
market outlook. This research provides strategic
information for technology vendors to better
understand the market supporting their growth
strategies and for users to evaluate different
vendors’ capabilities, competitive
differentiation, and market position. The
research includes detailed competition analysis
and vendor evaluation with the proprietary
SPARK Matrix™ analysis. SPARK Matrix™
includes ranking and positioning of leading B2C
Digital Commerce Platform vendors with a
global impact.
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Market Dynamics and Overview

Quadrant Knowledge Solutions defines a B2C Digital Commerce Platform (DCP) as “a
technology that facilitates the trading of goods and services predominantly through
websites and mobile apps. A Digital Commerce Platform encompasses people,
processes, and technologies to execute reporting and analytics, as well as product
pricing. It performs content management to deliver tailored promotions that drive
customer engagement and satisfaction throughout the customer purchase journey across
all touchpoints”. It surpasses elementary online transactions with an enhanced ability to
perform marketing, servicing, as well as development, enabling customers to make
buying decisions and efficient use of business rules and data to display orders price for
payment. The software assists organizations in establishing credibility, which enables
marketers to develop better business insights in business decisions.

DCPs empower marketers to create, develop, and promote content, as well as determine
attractive pricing by analyzing customer journeys and user behavior on commerce
channels. These platforms also offer consultations to design market strategies (such as
campaigns and merchandise) and to analyze and optimize those campaigns.

A B2C Digital Commerce Platform is designed to support businesses in selling directly to
consumers through various online channels. The platforms provide essential features
such as customizable storefronts, product catalogs, personalized shopping experiences,
and secure checkout processes. They also support marketing and promotional activities,
including targeted advertising, email campaigns, and social media integrations.
Additionally, B2C Digital Commerce Platforms offer robust analytics and reporting tools
that help businesses understand consumer behavior, optimize sales strategies, and
enhance customer engagement. With scalable infrastructure, these platforms can handle
high volumes of traffic and transactions, ensuring a seamless shopping experience for
customers.

B2C Digital Commerce platforms provide a wide array of capabilities to enhance the
online shopping experience and support business growth. These platforms feature
customizable storefronts, allowing businesses to create unique and branded shopping
environments. They include product catalogs and detailed product pages to showcase
offerings effectively, alongside secure payment processing and streamlined checkout
processes for a seamless and trustworthy transaction experience. Personalized shopping
experiences are facilitated through targeted recommendations and content tailored to
consumer behavior and preferences.

Copyright 2024 © Quadrant Knowledge Solutions Private Limited 4
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In addition to core shopping functionalities, B2C DCPs offer robust marketing and

promotional tools that enable businesses to execute targeted advertising campaigns,

email marketing, and social media integrations to effectively reach and engage their
audience. Advanced analytics and reporting capabilities provide valuable insights into
consumer behavior, sales trends, and campaign performance, allowing businesses to
make data-driven decisions and optimize their strategies. Designed for scalability and
reliability, these platforms can handle high volumes of traffic and transactions. Additional

features like customer reviews, ratings, and loyalty programs enhance customer
engagement and satisfaction, fostering long-term customer relationships.

Following are the key capabilities of a B2C Digital Commerce Platform (DCP):

*

Personalized Shopping Experience: This capability tailors the online experience
to individual customer needs and preferences using various tools and techniques.
These include Al-driven product recommendations based on customer behavior
and purchase history, dynamic content that adjusts to user data, and personalized
email campaigns. Behavioral targeting segments customers to deliver relevant
marketing communication in real time. Customer profiles allow account-based
personalization with saved preferences and shopping history, enhancing future
interactions. Intelligent search functions and navigation provide customized
search and browsing experiences. Additionally, targeted promotions, discounts,
and loyalty programs offer exclusive incentives to encourage repeat purchases
and long-term loyalty.

Headless Commerce: Headless commerce in B2C separates the front-end
presentation layer from the back-end commerce functionality, enabling
businesses to deliver consistent and innovative products across various digital
touchpoints. This flexible architecture allows the provision of personalized
customer experiences on websites, mobile apps, and loT devices by using APIs
to connect the front-end with back-end. It facilitates seamless integration, rapid
deployment of new features, and improved scalability. This approach empowers
brands to create unique shopping experiences tailored to individual customer
preferences while maintaining efficient and robust commerce operations.

Unified Commerce: A B2C DCP facilitates the creation and delivery of consistent,
scalable commerce content and experiences across various applications, APIs,
and channels efficiently and securely. It offers personalized content and services
tailored to user behavior, context, and channel preferences. The DCP analyzes
product content and different commerce sites to help businesses design and
monitor straightforward, streamlined purchasing experiences. Additionally, the
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platform integrates with crucial solutions, such as inventory management, product
information management (PIM), cross-sell/upsell, promotion, and catalog
management, enhancing the overall management and efficiency of B2C digital
commerce operations.

Omnichannel Management: This capability ensures a seamless and integrated
shopping experience across all customer touchpoints, whether online or offline.
This approach delivers a consistent and personalized experience through various
channels, such as websites, mobile apps, social media, and physical stores. It
involves synchronizing inventory and order management systems to provide real-
time visibility and efficient order processing, leveraging cross-channel data to
create unified customer profiles for targeted marketing and consistent service,
and ensuring uniform branding and messaging across all platforms. Additionally,
it facilitates a smooth customer journey by allowing transitions between channels
with retained information, supported by real-time analytics to optimize
performance and inform business decisions.

Inventory Management: This capability helps users track the location, quantity,
pricing, and mix of inventory available from the company. The capability
automates inventory workflows and updates quantities across sales channels,
resulting in precise inventory counts. This allows for the correct advertising of
online counts and a better chance for customers to receive the correct product.
The inventory is divided into three categories based on the profitability of each
SKU by using the ABC Analysis method. Other classifications for inventory
management by commerce platform include just in time, drop shipping, first in,
first out, and safety stocks.

Catalog Management: The DCP allows users to map and manage the product
catalog process. The system allows users to define roles and authorization flows
for database updates, allows the use of SKUs to automate the reorder point
notifications, and allows teams to track and document real-time inventory counts.
The platform also recommends related and alternative products to provide
customers with options and/or to encourage them if they do not reach out to their
relevant products. The platform can help users organize, standardize, and publish
product data in a consistent manner across various sales channels.

Reporting and Analytics: This capability is essential to gain insights into
customer behavior, optimize marketing strategies, and enhance the overall
business performance. Reporting provides detailed snapshots of sales, customer
interactions, and marketing effectiveness, allowing businesses to track key
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performance indicators and evaluate strategies. Analytics delves deeper, using
data to understand customer preferences, buying patterns, and engagement, as
well as to identify opportunities for cross-selling, upselling, and forecasting future
trends. Businesses leverage these insights to make informed decisions, refine
marketing efforts, improve user experiences, and drive growth and profitability.

Secure Payment Processing: The Secure payment processing capability
ensures sensitive financial information and fosters customer trust stays protected.
This involves offering various payment methods, such as credit cards and digital
wallets, while using advanced encryption technologies like SSL/TLS to safeguard
transaction data. Fraud detection systems and PCI DSS compliance are crucial
for identifying and preventing fraudulent activity, and tokenization replaces
sensitive data with secure tokens to minimize risk. Secure checkout processes,
including two-factor authentication and secure payment gateways, enhance
transaction safety. Additionally, adhering to regulatory standards and efficiently
managing chargebacks contribute to a reliable and secure payment experience.

Copyright 2024 © Quadrant Knowledge Solutions Private Limited 7
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Competitive Landscape and Analysis

Quadrant Knowledge Solutions conducted an in-depth analysis of the major B2C Digital
Commerce Platform (DCP) solution vendors by evaluating their products, market
presence, and value proposition. The evaluation is based on primary research with expert
interviews, analysis of use cases, and Quadrant's internal analysis of the overall B2C DCP
market. This study includes an analysis of key vendors, including Adobe, BigCommerce,
Cleverbridge, CommerceTools, Elastic Path, Salesforce, Optimizely, Infosys, HCL
Software, Intershop, Kibo, Kooomo, Oracle, SAP, Sana Commerce, SCAYLE, Shopify,
Shopware, Sitecore and VTEX.

Adobe B2C Digital Commerce, delivered through Adobe Commerce (formerly Magento
Commerce), offers a powerful platform equipped with customizable storefronts and
flexible deployment options, including cloud-based solutions for enhancing online retail
experiences. It enables personalized shopping through Al-driven recommendations and
dynamic content while providing comprehensive product management, integrated
marketing tools, and robust analytics. The platform supports seamless integration with
various third-party systems, ensuring smooth operations, and offers omnichannel
capabilities to deliver a consistent experience across both online and offline channels.
Overall, Adobe B2C Digital Commerce provides a comprehensive solution for managing
and optimizing online retail operations, driving growth, and improving customer
satisfaction.

Salesforce B2C Digital Commerce Platform delivers a unified solution that integrates
commerce functionalities with Salesforce's CRM capabilities to create seamless and
personalized shopping experiences. It features advanced personalization through Al-
driven recommendations and dynamic content, robust product management tools, and
integrated marketing capabilities for targeted campaigns and promotions. The platform
offers comprehensive analytics for performance tracking, seamless integration with other
Salesforce products and third-party systems, and omnichannel support for consistent
branding across online and offline touchpoints to ensure enhanced customer
engagement and optimized online retail operations.

BigCommerce’s DCP offers capabilities for both traditional and headless commerce. The
platform’s native capability for low-complexity business models and provision of flexible
APIs for more complex business models helps businesses during all stages of
development. BigCommerce, as an open SaaS solution, provides scalability, as well as
speed and agility, along with critical back-office support.

Copyright 2024 © Quadrant Knowledge Solutions Private Limited 8
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SAP’s B2C DCP offering is equipped with a cloud-based monolithic architecture that
provides agile and innovative strategies for the market's growing and dynamic nature.
SAP Commerce Cloud is a complete enterprise-grade commerce solution with features
such as self-service, role management, workflow, budgets, price management, and more.
The platform is also integrated with various SAP offerings, including SAP Sales Cloud,
SAP Service Cloud, and SAP Customer Data Cloud portfolio solutions.

HCL Software’s Digital Commerce Platform (DCP) offers a comprehensive and robust
commerce framework. The platform’s key features include high-speed performance and
configurable settings, an omnichannel approach, future-proof architecture, NLP search
solutions, and an API-first framework. The platform delivers unified commerce and rich
merchandising capabilities that ensure a unique and consistent experience across all
channels. Additionally, it features a powerful inheritance model that simplifies catalog
management. HCL's all-in-one integrated commerce solutions provide a complete
platform for brands to seamlessly transition from brick-and-mortar stores to online
commerce storefronts.

Optimizely B2C Digital Commerce offers a comprehensive platform that integrates e-
commerce with content management to create seamless and engaging shopping
experiences across digital channels. It features advanced personalization and
optimization through A/B testing and experimentation tools, robust product management
for extensive catalogs, and integrated marketing solutions for promotions and customer
engagement. The platform provides detailed analytics and reporting for tracking
performance and customer behavior, integrates smoothly with various third-party
systems, and supports omnichannel experiences for consistent branding across web,
mobile, and in-store interactions. The company’s acquisition by Episerver enables. This
combination of capabilities helps businesses enhance their online retail operations and
drive growth through data-driven insights and continuous optimization.

VTEX B2C Digital Commerce provides a robust platform that enhances online retail
operations with a range of advanced e-commerce features. It offers a unified experience
across various digital channels, enabling seamless integration of e-commerce
functionalities for managing complex transactions. The platform supports advanced
customization, allowing businesses to tailor product catalogs, pricing, and workflows to
meet diverse customer needs. It includes omnichannel capabilities for consistent
branding across online and offline touchpoints, comprehensive product management
tools, and efficient order processing. Additionally, VTEX provides advanced analytics and
reporting for performance insights and integrates smoothly with third-party systems,
ensuring a streamlined and effective B2C e-commerce operation.

Copyright 2024 © Quadrant Knowledge Solutions Private Limited 9
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Infosys' digital commerce platform, Equinox, is designed with an API-first approach and
is built on a microservice-based, cloud-native architecture. This advanced architecture
offers flexibility to integrate and deploy new out-of-the-box microservices as needed,
making the user future-ready. Equinox's design ensures that businesses can easily adapt
to evolving technological requirements and market demands.

Shopify's digital commerce platform provides a comprehensive and user-friendly solution
for building and managing online stores, suitable for businesses of all sizes. It offers easy
store setup with customizable templates and a drag-and-drop interface, flexible product
management tools, and secure payment processing with multiple gateways. The platform
includes integrated marketing features like SEO optimization and social media integration,
along with comprehensive analytics for tracking sales and customer behavior. Shopify
ensures mobile optimization for seamless shopping across devices and supports
extensive app integrations to extend functionality. Its scalable nature makes it ideal for
both startups and large enterprises.

Sitecore's digital commerce platform offers an integrated solution designed to enhance
online retail experiences through a combination of e-commerce and content management
capabilities. It provides tools for creating personalized, data-driven shopping experiences
with advanced product management, secure payment processing, and seamless
integration with various third-party systems. The platform features robust analytics and
reporting for tracking performance and customer insights, supports omnichannel
strategies for consistent engagement across touchpoints, and offers flexibility and
scalability to accommodate businesses of all sizes. Its comprehensive approach enables
businesses to deliver cohesive and dynamic e-commerce solutions that drive growth and
improve customer satisfaction.

Based on limitations in factors like geographical presence, technological offering, and
partnership ecosystem capabilities, B2C Digital Commerce platform providers, including
Oracle Sana Commerce, CommerceTools, Spryker, Shopware, Elastic Path, Intershop,
Cleverbridge, Kooomo, and SCAYLE have been placed as strong contenders. These
companies’ CDPs offer suits possessing comprehensive capabilities, including inventory
management, catalog management, and an omnichannel approach.

Copyright 2024 © Quadrant Knowledge Solutions Private Limited 10
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Key Competitive Factors and
Technology Differentiators

Following are the key competitive factors and differentiators for the evaluation of B2C
digital commerce platform (DCP) solution vendors. While most of the vendors may
provide all the core functionalities, the breadth and depth of functionalities may differ by
different vendors’ offerings. Driven by increasing competition, vendors are increasingly
looking at improving their technology capabilities and overall value proposition to remain

competitive. Some of the key differentiators include:

Order Management System- Users should look for B2C digital commerce order
management capabilities. These capabilities streamline and enhance the order
fulfillment process by efficiently handling order placement, payment processing,
and confirmation. It integrates with inventory systems for real-time stock
tracking, supports multi-channel fulfilment, and manages shipping and logistics
with carrier integrations and real-time tracking updates. The platform facilitates
returns and exchanges, automates customer communication, and provides real-
time order tracking. Additionally, it maintains comprehensive order histories,
implements fraud detection tools for secure transactions, and offers
customizable workflows to adapt to specific business needs, ultimately
improving both operational efficiency and customer satisfaction.

Merchandising Capability- Users are suggested to seek vendors offering
robust advertising capabilities to connect customers with the right products. This
feature ensures a consistent experience for every customer visiting a commerce
site. The platform should offer a variety of templates, including ads, banners,
and targeted content, enabling marketers to create personalized experiences.
The DCP should also support user browser monitoring, allowing brands to
understand how customers navigate their shops and optimize layouts
accordingly. Additionally, homepage customization is essential for making the
homepage visually appealing, capturing customers' attention quickly, and

encouraging them to explore further and stay longer on the site.
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Personalized product recommendations- Users are suggested to seek
vendors offering features that help customers navigate the products available
online. Customer loyalty can be increased by tracking each customer and
tailoring each message to a specific interest. In order to provide a convenient
experience, the product recommendation should be relevant to the customer's
needs. Therefore, the platform should provide recommendations at various
touchpoints and acknowledge these touchpoints in order to gain knowledge of
the customers' actual expectations. Collaborative filtering will assist in
recommending a product to a customer based on the preferences of many other

buyers, thereby meeting customer expectations.

Pricing Engine- Users are suggested to seek vendors offering a pricing engine.
The engine optimizes and manages pricing strategies by offering dynamic
pricing that adjusts in real time as per demand, competition, and inventory levels.
It provides personalized pricing tailored to individual customers or segments,
facilitates promotional offers and discounts, and uses price optimization
techniques to determine the best price points. The engine ensures consistent
pricing across multiple channels, analyzes competitor pricing, and applies rule-
based pricing models for flexibility. Additionally, it integrates with financial
systems to track performance and support data-driven revenue management,

enhancing overall pricing efficiency and profitability.

Scalability - To effectively manage and process extensive product catalogs,
B2C digital commerce vendors should provide a multi-tenant, SaaS-based
platform with a scalable microservices architecture. This solution must support
seamless selling, inventory management, and order fulfilment across various
online and offline channels. Additionally, the platform should ensure corporate
readiness, adhere to data governance and regulatory compliance, and feature
an intuitive, modular user interface. Built on an open architecture, it should
facilitate the development of new features, enable smooth integration of existing
capabilities through strategic partnerships, and support professional service

teams and business partners in addressing the unique needs of their customers.
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Product Strategy and Roadmap- The vendor’s ability to develop a thorough and
compelling technology roadmap and market growth strategy is an important factor
for users to consider before adopting a DCP solution. To examine the potential
investments of their assets, the vendor should have a solid awareness of market
dynamics. To obtain a competitive advantage or become an industry pioneer, the
vendor should have a clear strategic goal in mind as well as the capacity to
recognize significant trends that can be incorporated across the organization.
They should also prioritize client usability and the technology ownership
experience. Specific deadlines and anticipated capital for each project should be

included in the vendors' roadmap for strategy execution.

Integration and Interoperability - Seamless integration with existing
technologies is a key factor affecting the deployment and experience of B2C
digital commerce solutions. B2C digital commerce vendors should offer a range
of built-in, out-of-the-box integration connectors, a robust data integration
framework, and API-led connectivity to ensure a smooth end-user experience.
The platform must support interoperability with custom applications, customer
interaction channels, marketing channels, content management systems like
ERP, product information management, and marketing technology stacks.
Additionally, B2C solutions should facilitate synchronization with existing
technology, allowing businesses to leverage the multi-use functionality of various

tools and solutions for a cohesive and efficient operational environment.
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SPARK Matrix™: Strategic

Performance Assessment and Ranking

Quadrant Knowledge Solutions’ SPARK Matrix™ provides a snapshot of the market
positioning of the key market participants. SPARK Matrix™ provides a visual
representation of market participants and strategic insights on how each supplier ranks
related to their competitors concerning various performance parameters based on the
category of technology excellence and customer impact. Quadrant's Competitive
Landscape Analysis is a useful planning guide for strategic decision-making, such as
finding M&A prospects, partnerships, geographical expansion, portfolio expansion, and
similar others.

Each market participant is analyzed against several parameters of Technology Excellence
and Customer Impact. In each of the parameters (see charts), an index is assigned to
each supplier from 1 (lowest) to 10 (highest). These ratings are designated to each market
participant based on the research findings. Based on the individual participant ratings, X
and Y coordinate values are calculated. These coordinates are finally used to make the
SPARK Matrix™.

Technology Excellence Weightage Customer Impact Weightage

Sophistication of Technology 20% Product Strategy & Performance 20%
Competitive Differentiation Strategy 20% Market Presence 20%
Application Diversity 15% Proven Record 15%
Scalability 15% Ease of Deployment & Use 15%
Integration & Interoperability 15% Customer Service Excellence 15%
Vision & Roadmap 15% Unique Value Proposition 15%

Evaluation Criteria: Technology Excellence

¢ The sophistication of Technology: The ability to provide comprehensive
functional capabilities and product features, technology innovations,
product/solution architecture, and such others.

14
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Competitive Differentiation Strategy: The ability to differentiate from
competitors through functional capabilities and/or innovations and/or GTM
strategy, customer value proposition, and such others.

Application Diversity: The ability to demonstrate product deployment for a range
of industry verticals and/or multiple use cases.

Scalability: The ability to demonstrate that the solution supports enterprise-grade
scalability along with customer case examples.

Integration & Interoperability: The ability to offer a product and technology
solution that supports integration with multiple best-of-breed technologies,
provides prebuilt out-of-the-box integrations, and open API support and services.

Vision & Roadmap: Evaluation of the vendor’s product strategy and roadmap with
the analysis of key planned enhancements to offer superior products/technology
and improve the customer ownership experience.

Evaluation Criteria: Customer Impact

Product Strategy & Performance: Evaluation of multiple aspects of product
strategy and performance in terms of product availability, price-to-performance
ratio, excellence in GTM strategy, and other product-specific parameters.

Market Presence: The ability to demonstrate revenue, client base, and market
growth along with a presence in various geographical regions and industry
verticals.

Proven Record: Evaluation of the existing client base from SMB, mid-market, and
large enterprise segments, growth rate, and analysis of the customer case studies.

Ease of Deployment & Use: The ability to provide superior deployment
experience to clients supporting flexible deployment or demonstrate superior
purchase, implementation, and usage experience. Additionally, vendors’ products
are analyzed to offer a user-friendly Ul and ownership experience.

Customer Service Excellence: The ability to demonstrate vendors’ capability to
provide a range of professional services from consulting, training, and support.
Additionally, the company's service partner strategy or system integration
capability across geographical regions is also considered.
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¢ Unique Value Proposition: The ability to demonstrate unique differentiators
driven by ongoing industry trends, industry convergence, technology innovation,
and such others.
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Vendors Profile
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The following vendor profiles have been written
based on the information provided by the vendors’
executives as part of the research process. The
Quadrant research team has also referred to the
respective company’s website, whitepapers, blogs,
and other sources for writing the profile. A detailed
vendor profile and analysis of all the vendors, along
with various competitive scenarios, are available as
a custom research deliverable to our clients. Users
are advised to directly speak to respective vendors
for a more comprehensive understanding of their
technology capabilities. Users are advised to consult
Quadrant Knowledge Solutions before making any
purchase decisions regarding B2C digital commerce
platform and vendor selection based on research
findings included in this research service.
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Adobe

URL: http://www.adobe.com

Founded in 1982 and headquartered in San Jose, CA, US, Adobe offers a
comprehensive suite of digital media solutions and digital experience products,
catering to a wide array of business needs. Among these offerings is the Adobe
Experience Cloud, a sophisticated, cloud-native platform specifically designed to
empower organizations in managing and enhancing customer experiences. This
is achieved through the effective utilization of real-time data collected from
various customer touchpoints.

The Adobe Digital Commerce Platform, a crucial component of the Experience
Cloud, brings together these capabilities to offer a seamless and integrated
commerce experience. It supports the creation and management of digital
storefronts, where businesses can leverage content creation tools to build
appealing product displays and marketing campaigns.

The Adobe Experience Cloud is a comprehensive platform designed to help
organizations build meaningful connections with their customers. It integrates
several key functionalities that are essential for modern business operations.
One of its core features is content building, which provides businesses with tools
and resources to create engaging digital content. This ensures a cohesive and
compelling brand presence across multiple channels, helping businesses to
effectively reach and resonate with their target audience.

In addition to content creation, the Adobe Experience Cloud leverages advanced
algorithms and Al-driven insights for product recommendations. This
functionality personalizes customer interactions by suggesting products based
on real-time data and an in-depth analysis of customer behavior. This
personalized approach not only enhances the customer experience but also
drives higher engagement and sales. The platform's inventory management
capabilities enable businesses to maintain optimal stock levels, reduce costs,
and promptly meet customer demands, thereby ensuring efficient operations
and customer satisfaction.

Copyright 2024 © Quadrant Knowledge Solutions Private Limited 19
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The Adobe Experience Cloud also includes comprehensive data analytics tools,
providing businesses with valuable insights into customer behaviour, market
trends, and operational performance. These insights facilitate informed, data-
driven decision-making, which is crucial for staying competitive in today’s
market. Additionally, the platform offers secure and flexible payment processing
solutions that support a variety of payment methods. This ensures that
transactions are smooth and secure, enhancing the overall customer experience
and building trust in the business.

Analyst Perspective

Following is the analysis of Adobe’s capabilities in the global B2C Digital
Commerce Platform market:

Adobe Experience Cloud is designed to provide a holistic approach to managing
customer experiences and digital commerce. By combining content creation,
personalized recommendations, efficient inventory management, advanced
analytics, and reliable payment processing, Adobe Experience Cloud equips
businesses with the tools they need to thrive in a competitive digital marketplace.

The Adobe Commerce platform is supported by other Adobe products, such as
Analytics, Real-Time CDP, Experience Manager, and more, enabling
comprehensive analysis and the delivery of relevant marketing and commerce
events. The platform's Page Builder provides organizations with an intuitive
interface for creating and personalizing content tailored to specific customer
segments.

Adobe’s product recommendation feature leverages advanced Al technology to
deliver a wide range of data-driven recommendations. This capability allows
organizations to track various aspects of customer behaviour, enabling them to
offer personalized experiences through sophisticated algorithms. The streamlined
workflow facilitates the creation of diverse recommendation types, such as
shopper-based, item-based, and contextually popular items, among others.

Adobe’s data analytics tools centralize all inventory data and provide
comprehensive visualizations. The platform includes a dashboard feature that
allows users to monitor a range of metrics, from order value to customer lifetime

Copyright 2024 © Quadrant Knowledge Solutions Private Limited 20
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value. The dynamic visualizations, including scatter and bubble charts, facilitate
deeper analysis and insights.

Adobe’s payment processing capabilities provide robust solutions for securely
managing payment and order data. This functionality enables the tracking of
various payment sources while ensuring data security through compliance with
Payment Card Industry Data Security Standard (PClI DSS) and advanced
encryption methods. The platform is supported by a cloud-based infrastructure
that facilitates transactions in local currencies and offers flexible payment
methods, enhancing the overall payment experience.

Adobe sets itself apart with its Page Builder, which delivers a best-in-class,
personalized shopping experience. The Page Builder allows for the efficient
management of diverse content through inline editing and reusable dynamic
blocks. This feature also enables real-time content visualization, allowing
marketers to make immediate changes based on various factors. Furthermore,
the Page Builder empowers marketers to design website layouts independently,
eliminating the need for web developer support and streamlining the content
creation process.

Adobe offers a suite of solutions designed to meet diverse business needs,
including personalizing customer engagement, expanding operations, and
streamlining order processing. Their tools enable businesses to tailor interactions
based on unique customer preferences, thus enhancing loyalty and satisfaction.
Adobe supports the seamless integration of online and offline stores, ensuring a
cohesive shopping experience across all channels. Additionally, businesses can
swiftly introduce new commerce capabilities and scale their operations efficiently.
These comprehensive solutions provide the flexibility and insights necessary to
drive growth, innovation, and a competitive edge in today's dynamic market.

BigCommerce’s omnichannel solutions offer organizations powerful tools
designed to reach more people. It helps brands to optimize catalogs across
channels to create a unique selling proposition. It also helps avoid massive delays
in delivery by managing overselling inventory. The omnichannel solutions help
brands to create an ideal ecosystem by offering sophisticated capabilities. It also
helps brands start online commerce by offering a number of technologies and
solution partners.
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¢ One of BigCommerce’s key differentiators is its Commerce-as-a-Service (CaaS)

offering. CaaS provides a comprehensive, full-stack e-commerce technology
package that delivers scalable cloud computing resources tailored to the needs
of small, medium, and large enterprises. This solution integrates technology,
marketing, data, and operations into a single, powerful platform, allowing
businesses to create custom e-commerce solutions that meet their specific
requirements.

CaaS enables businesses to leverage BigCommerce’s advanced infrastructure to
build and deploy scalable e-commerce applications, enhancing their ability to
adapt to changing market conditions and customer demands. This approach
ensures that businesses can deliver high-quality, personalized shopping
experiences while maintaining operational efficiency and cost-effectiveness.

BigCommerce caters to a wide range of use cases, including multi-receipt
capabilities, catalog management, and site optimizations. The company’s
solutions are versatile and can be applied across various industry verticals, such
as fashion, health, food, manufacturing, and automotive. This adaptability allows
BigCommerce to meet the unique demands of different industries, providing
tailored solutions that enhance customer engagement and drive business growth.

BigCommerce’s geographic presence includes the Americas, Asia-Pacific,
Europe, the Middle East, and Africa. BigCommerce caters to various industry
verticals, including fashion, health, food, manufacturing, and automotive.
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BigCommerce

URL:_https://www.bigcommerce.com

Founded in 2009 and headquartered in Austin, Texas. BlgCommerce is an open
SaaS based commerce platform. The platform specializes in shopping cart ,
ecommerce software, hosted commerce solutions, online marketing and SaasS.
BigCommerce’s open SaaS solution combines with APl offers flexibility and
scalabilty in enterprise commerce. The digital commerce platform offered by the
platform includes, headless API, multi- storefront, omnichannel, offline to online
store shift.

Analyst Perspective

Following is the analysis of BigCommerce’s capabilities in the global B2C
Digital Commerce Platform market:

BigCommerce’s multi-storefront feature provides organizations with robust tools
to expand their presence across different regions, market segments, and brands.
This capability allows companies to efficiently manage multiple storefronts from a
single, centralized dashboard, simplifying the process of creating and managing
unique storefronts.

The platform's user-friendly interface reduces the complexity associated with
managing multiple storefronts and ensures a superior customer experience.
Additionally, the system centralizes data storage and tracks activities across
storefronts, significantly reducing the duplication of planning activities and
enhancing operational efficiency.

BigComerce’s headless capability helps organizations to maintain the consistency
of delivering products to market. The capability helps brands to launch multi
storefronts into new regions by offering centralized managing tools. The headless
API creates customized offerings for each brand without additional work. The
powerful insights are made available using a unified data source that helps to
analyze every aspects of the business.
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BigCommerce omnichannel capability offers organizations with powerful tools
designed to reach more people. The capability also helps brands to optimize
catalog across channels to create unique selling across channels. The capability
helps to avoid massive delays in delivery by managing overselling inventory.
Commerce omnichannel helps brands to create more ideal ecosystem by offering
sophisticated capabilities. The capability helps brands to start with online
commerce by offering number of technologies and solution partners.

BigCommerce’s capability to transition from offline to online stores helps brands
establish a robust online presence. The platform facilitates the synchronization of
data from both online and offline channels through integration with leading POS
(Point of Sale) providers. This integration supports the ‘buy online and pick up in-
store’ model, enhancing the overall customer experience by providing
convenience and flexibility.

This feature allows brands to bridge the gap between their physical and digital
storefronts, enabling them to offer a seamless shopping experience. It also
supports the efficient management of inventory and sales data, helping
businesses to streamline their operations and improve customer satisfaction.

The differentiating factor Commerce-as-a-Service (CaaS) helps to create custom
ecommerce for the customers and users. The capability create product
categories, technology stack, devices and many more.

BigCommerce caters to various use cases including multi receipt capabilities,
catalog management, site optimizations. deliver memorable shopping experience,
introducing human centric approach in commerce.

BigCommerce’s geographic presence includes America, Asia-Pacific, Europe and
also Middle East and African region spread across the globe. The industry
verticals of BigCommerce cater to fashion, health, food, manufacturing,
automotive, CBD.
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Cleverbridge

URL: https://grow.cleverbridge.com

Founded in 2005 and headquartered in Gereonstr. 43-65 Cologne, Cleverbridge
is a comprehensive e-commerce and subscription billing solution designed for
digital goods and software companies. It focuses on facilitating global online
sales, providing businesses with tools to manage customer relationships,
optimize conversion rates, and handle recurring billing efficiently. Key use cases
include managing subscription lifecycles, automating renewals, and ensuring
compliance with global tax regulations. Cleverbridge also supports multi-
currency transactions, localized payment methods, and a seamless customer
experience across different platforms. Its analytics and reporting features enable
businesses to gain insights into customer behavior and sales performance,
driving strategic decisions and fostering growth in the competitive digital
marketplace.

Analyst Perspective

Following is the analysis of Cleverbridge’s capabilities in the global B2C Digital
Commerce Platform market:

Cleverbridge offers a comprehensive suite of commerce capabilities tailored to
meet the needs of digital goods and software companies, helping them effectively
manage online sales and subscription services. At the core of its offerings is a
robust global subscription billing system, which automates billing cycles for
various subscription models including freemium, trial-to-paid, and tiered pricing.
This system supports a wide range of payment methods such as credit cards,
PayPal, wire transfers, and local payment options, ensuring accessibility for a
global customer base.

For e-commerce management, Cleverbridge excels in handling the sale of digital
goods and software, providing secure delivery and licensing solutions. Its
customizable checkout process enhances the user experience by allowing
businesses to tailor the checkout to their branding and functional needs.
Additionally, Cleverbridge’s platform supports multi-currency transactions and
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offers localized language options, catering to customers across different regions
and boosting international sales. It also ensures compliance with global tax
regulations, managing sales tax for various jurisdictions like VAT and GST.

Customer management is a key focus area for Cleverbridge, with features that
facilitate the entire subscription lifecycle from acquisition to renewal, and
strategies to reduce churn. The platform also includes tools for customer support,
such as automated communication and self-service portals, ensuring efficient
handling of customer inquiries and issues. For marketing and sales optimization,
Cleverbridge provides capabilities for creating and managing promotions,
discounts, and A/B testing to optimize checkout processes and promotional offers,
thereby enhancing conversion rates.

In terms of analytics and reporting, Cleverbridge offers real-time insights into sales
performance, customer behavior, and subscription metrics through
comprehensive dashboards and reports. Advanced reporting tools are also
available for deeper analysis and strategic decision-making. The platform's
flexibility is further enhanced by its extensive APl and SDK options, which allow
for seamless integration with existing systems like CRM and ERP, as well as third-
party tools for email marketing, analytics, and more.

Cleverbridge places a strong emphasis on security and fraud prevention, ensuring
secure transaction processing with PClI DSS compliance and advanced fraud
detection mechanisms. It also adheres to data protection regulations such as
GDPR, providing robust measures for data privacy and security. The user
experience is prioritized with a mobile-optimized design that ensures a seamless
shopping experience across devices, and 24/7 customer support is available to
assist businesses in maintaining smooth operations and quickly resolving any
issues.

Overall, Cleverbridge’s commerce capabilities make it an ideal solution for
companies in the digital and software sectors, streamlining global operations,
enhancing customer satisfaction, and driving revenue growth through a
comprehensive and integrated approach to e-commerce and subscription
management.

Cleverbridge is a comprehensive e-commerce and subscription billing platform
tailored for businesses dealing with digital goods, software, and services. It
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supports various use cases, including software sales and licensing, subscription
management for SaaS, and global e-commerce for digital goods. Cleverbridge’s
capabilities extend to managing recurring billing for membership services,
enabling integrated marketing and promotions, and ensuring compliance with
global tax regulations. It enhances customer support and retention through
automated communications and self-service portals, and provides valuable
insights through robust analytics and performance monitoring tools. The platform
is optimized for mobile commerce, offering a seamless user experience across
devices, and features advanced fraud prevention and security measures to
protect sensitive data. With its scalable infrastructure, Cleverbridge is ideal for
businesses of all sizes looking to streamline their digital sales and subscription
processes, expand their global reach, and improve operational efficiency.

Cleverbridge has a broad geographic presence, with significant operations in
Europe, the Middle East, and Africa, followed by expansions in the Asia-Pacific
and North America regions. The platform caters to a diverse range of industries
including retail, consumer goods, manufacturing, IT services, energy and utilities,
transportation, and the education sector.
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Commercetools

URL: https://commercetools.com

Founded in 2006 and headquartered in Minchen, Bayern. Commercetools is a
modern cloud-based commerce platform that empowers businesses with flexible
and scalable e-commerce solutions. It follows a headless architecture,
separating front-end presentation from back-end commerce functionality, and
emphasizes an API-first approach for seamless integration with third-party
systems. Built on microservices, it allows independent scaling of services like
catalog management and order processing. Commercetools supports
omnichannel commerce, enabling sales through multiple channels and providing
capabilities for global expansion with multi-currency and multi-language support.
It offers robust analytics, ensures security with data encryption and compliance
features, and is designed to optimize performance and scalability for businesses
aiming to enhance customer engagement and drive growth in the digital
marketplace.

Analyst Perspective

Following is the analysis of Commercetool’s capabilities in the global B2C
Digital Commerce Platform market:

¢ Commercetools offers a versatile array of capabilities designed to meet the
complex needs of modern e-commerce businesses. At its core, Commercetools
employs a headless architecture, separating the front-end presentation layer from
the back-end commerce functionality. This approach allows businesses to deliver
highly customized and consistent shopping experiences across various digital
touchpoints, enhancing customer engagement and brand loyalty.

¢ Central to Commercetools' functionality is its API-first approach, which facilitates
seamless integration with third-party systems and applications. This flexibility
enables businesses to adapt quickly to changing market conditions, implement
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new features rapidly, and scale operations efficiently without compromising
performance.

Commercetools leverages a microservices architecture, allowing for the
independent deployment and scaling of individual components such as catalog
management, order processing, and pricing rules. This modular approach
enhances agility and resilience, enabling businesses to innovate and respond
swiftly to market demands while maintaining robust performance.

The platform supports omnichannel commerce strategies, enabling businesses to
sell seamlessly across multiple channels including websites, mobile apps, social
media platforms, and physical stores. This capability ensures a unified shopping
experience for customers while empowering businesses to optimize sales
channels and maximize revenue opportunities.

Commercetools also provides robust capabilities for global commerce, offering
multi-currency and multi-language support to facilitate international expansion. It
enables businesses to manage localized content, pricing, and compliance with
regional regulations, thereby streamlining operations and enhancing market
penetration in diverse geographic regions.

Commercetools has a broad geographic presence, with significant operations in
Europe, the Middle East, and Africa followed by North America, & Asia-Pacific and
regions. The platform caters to a diverse range of industries including retail,
consumer goods, manufacturing, IT services, energy and utilities, transportation,
education, healthcare, financial services, travel and hospitality, government, and
automotive sectors.
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Elastic Path

URL: https://www.elasticpath.com

Founded in 2000 and headquartered in Vancouver, BC, Elastic Path provides
enterprise commerce solutions. Elastic Path specializes in offering flexible, API-
first commerce solutions that enable businesses to build unique and
differentiated digital commerce experiences. Their platform allows for seamless
integration with various systems and supports both B2B and B2C use cases.
Elastic Path focuses on providing scalable and customizable solutions that
empower businesses to deliver personalized customer experiences, optimize
operational efficiencies, and drive revenue growth through digital channels.

Analyst Perspective

Following is the analysis of Elastic Path’s capabilities in the global B2C Digital
Commerce Platform market:

Elastic Path headless architecture allows businesses to deliver content and
shopping experiences across various channels and devices independently,
optimizing flexibility and customization. With headless commerce, organizations
can rapidly innovate their digital storefronts without constraints imposed by
traditional monolithic platforms. This capability enables seamless integration with
multiple systems and APIls, empowering businesses to adapt quickly to market
demands, enhance customer engagement, and drive growth through
personalized, immersive digital experiences.

Elastic Path involves orchestrating content, data, and interactions across different
platforms and devices, ensuring a cohesive journey for customers throughout
their interactions with a brand. By leveraging Digital Experience Orchestration,
businesses can optimize customer engagement, improve conversion rates, and
enhance brand loyalty. This capability enables marketers and commerce teams
to create and deploy targeted campaigns, personalized recommendations, and
contextual offers based on real-time customer data and behavioural insights.
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Ultimately, it allows brands to adapt quickly to changing market dynamics and
customer expectations, driving sustainable growth and competitive advantage in
the digital commerce landscape.

The Analytics capability provides comprehensive analytics and reporting tools to
monitor performance, analyze customer behaviour, and optimize marketing
strategies.

Elastic Path’s differentiator as a commerce platform provider is its flexible
subscription model that provides brands with ways of recurring revenue with
higher return value.

Elastic Path serves a diverse range of use cases, in B2C scenarios, the focus often
revolves around facilitating bulk ordering, negotiating complex pricing structures,
managing diverse catalogues with customer-specific pricing, and supporting
multiple user roles within organizations. B2C use cases prioritize delivering
seamless and personalized shopping experiences directly to individual
consumers.

Elastic Path geographic presence includes North America, followed by Europe
and Middle East Africa & Asia-Pacific. The industries served by Elastic Path span
retail, consumer goods, manufacturing, IT services, energy and utilities,
transportation, and education sectors.
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HCLSoftware

URL : http://www.hcltechsw.com

Founded in 1991 and headquartered in Noida, Uttar Pradesh. HCLSoftware, a
division of HCLTech, specializes in digital transformation, data and analytics, Al
and automation, and enterprise security solutions. It offers HCL Commerce, a
unified platform that enables organizations to conduct business across B2C,
B2B, and B2B2C models. The HCL Commerce platform includes a range of
native features, such as post-order management, flexible catalog management,
easy multi-site implementation, personalization, centralized business user tools,
product management, search, and precision marketing.

Analyst Perspective

Following is the analysis of HCLSoftware’s capabilities in the global B2C Digital
Commerce Platform market:

¢ HCL catalog management feature helps to create a personalized experience. The
capability helps to manage catalog, categories, merchandising associations, and
product attributes. The catalog manager can use a particular catalog as a default
catalog.

¢ HCL Commerce’s post-order management feature enables organizations to
efficiently manage and track orders. It allows users to easily monitor all orders and
initiate returns seamlessly with RMA tracking.

¢ HCL Commerce’s flexible catalog management provides robust B2C-specific
digital commerce functionalities, such as catalog and merchandise management,
promotions, marketing, organization management, contracts, entitlements,
catalog filtering, pricing tools, complex pricing structures, approvals, shipping
management, and extended sites store management. The platform also includes
headless reference stores for both B2B and B2C segments. Its embedded
CMS/DAM capabilities enable businesses to create compelling product pages,
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while the cloud-native architecture ensures agility in managing complex business
requirements and branding differentiation.

The platform’s personalization capability offers a comprehensive
catalog/merchandise management tool for business users to efficiently create and
manage the sales and master catalogs. The tool enables business users to
manage and enrich the content related to products and define merchandising
associations. It allows users to leverage the native search functionality to locate
and allot catalog entries to product categories automatically. Moreover, the
platform enables users to manage search engine optimization properties for
various product categories and catalog entries. HCL’s customer engagement
capability offers organizations a 360-degree view of the customer. The
‘personalize’ feature helps with recommendations tailored to each customer in
real time. The guided buying experience ensures customer loyalty.

The platform offers centralized business user tools that enable users to manage
various aspects of the experience, such as merchandising, promotions, product
information management, search, and storefront previews, all from a single,
intuitive dashboard. Additionally, the platform’s product management feature
allows businesses to handle all product information, including bulk updates,
internationalization, attribute assignment, merchandising associations, pricing,
and more.

The platform’s multi-site implementation feature employs a true inheritance
model, allowing businesses to quickly deploy multi or microsites by selectively
sharing assets. This enables retailers and distributors to create and manage
multiple B2B and B2C storefronts on a single platform.

HCL Commerce’s business scaling feature accelerates the launch of new
businesses, providing customers with a guided experience that simplifies
navigation of commerce sites. This capability supports brands in innovating faster
and adapting to the ever-changing market landscape.

HCLSoftware’s intelligent search headless commerce capability integrates an API
strategy with webhooks, enabling organizations to make better, faster decisions.
Webhooks facilitate a more efficient exchange of inconsistent data.
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¢ The platform offers a comprehensive catalog and merchandise management tool

that allows business users to efficiently create and manage sales and master
catalogs. It enables users to manage and enrich product-related content, define
merchandising associations, and utilize native search functionality to automatically
locate and assign catalog entries to product categories. Additionally, users can
manage search engine optimization properties for various product categories and
catalog entries directly through the platform.

The platform’s primary differentiator is the integrated composable commerce
allowing businesses to create highly customized, flexible, and scalable commerce
solutions. This approach enables organizations to select and combine best-of-
breed components tailored to their specific needs, facilitating seamless
integration and rapid adaptation to changing market conditions. With HCL’s
composable commerce, businesses can efficiently manage and innovate their
digital commerce strategies while ensuring agility and future readiness.

HCLSoftware caters to various use cases, including offering a unified platform for
complex catalogs to create a single customer view, offering upgrade
infrastructure for meeting demands, and cloud benefits like lower cost, scalability,
and improved monitoring.

From a geographical presence perspective, HCLSoftware has a strong global
presence. HCLSoftware has a strong presence in North America, followed by the
European Union, Latin America, and Asia-Pacific. From an industry presence
perspective, the company holds a strong customer base across various industry
verticals, including retail and DTC, wholesale and distribution, industrial
manufacturing, telecommunications, and the automobile sector.
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Infosys

URL : https://www.infosys.com/

Founded in 1981 and headquartered in Bengaluru, Infosys is a leading IT
services and consulting firm known for its expertise in a wide spectrum of IT
solutions and services, consulting, business process outsourcing, products and
platforms, engineering services, cloud services, artificial intelligence (Al), and big
data. Leveraging its Al-powered Core Engine, Infosys delivers comprehensive
digital services worldwide, empowering clients on their digital transformation
journeys. Infosys enhances digital commerce capabilities through its Equinox
platform, which encompasses administration management, experience
management, and commerce management functionalities.

Analyst Perspective

Following is the analysis of Infosys’s capabilities in the global B2C Digital
Commerce Platform market:

Infosys Equinox's admin management capability provides organizations with
robust control over critical aspects of their digital commerce operations. This
includes managing and optimizing the catalogue, search functionality, pricing
strategies, promotions, and inventory levels. By centralizing these functions within
the Equinox platform, businesses can streamline operations and enhance
efficiency.

One key benefit of Equinox's admin management capability is its ability to monitor
and analyze customer accounts and shopping behaviours effectively. This data-
driven approach allows organizations to gain insights into customer preferences,
purchasing patterns, and overall engagement with the brand. By leveraging these
insights, businesses can tailor their marketing strategies and promotions to better
meet customer needs, ultimately fostering stronger brand loyalty and increasing
customer retention.
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Infosys Equinox's experience management capability is dedicated to enhancing
customer satisfaction within digital commerce environments by ensuring a
mobile-first responsive design, intuitive search menus, organized catalogs and
templates, and a seamless buying experience. It personalizes every aspect of
content on the commerce site based on user context, utilizing automated widgets,
drag-and-drop functions, and editing tools to streamline operations and eliminate
the need for complex coding. This approach not only improves usability and
engagement but also empowers businesses to deliver relevant, compelling
content efficiently across various devices and platforms.

The commerce management capabilities of the Infosys Equinox platform enable
brands to establish an optimal ecosystem with advanced functionalities. This
platform supports brands in launching and managing online commerce initiatives
by providing a range of technologies and strategic partnerships. By leveraging
these capabilities, brands can effectively navigate the complexities of digital
commerce, enhance operational efficiency, and deliver seamless shopping
experiences to their customers. Infosys Equinox facilitates the integration of
various tools and solutions needed for robust online commerce, empowering
brands to accelerate their digital transformation and achieve sustainable growth
in competitive markets.

Infosys sets itself apart with its adaptable storefront, which is powered by a
codeless backend to deliver atomic and reusable design patterns. This capability
facilitates the creation of modern, lightning-fast user experiences, empowering
businesses to quickly adapt and innovate in response to evolving customer needs
and market demands.

Infosys addresses a diverse range of use cases, including engaging with hybrid
customers, enhancing shopping experiences to leave a lasting impression, and
integrating a human-centric approach into commerce strategies. By focusing on
these aspects, Infosys enables businesses to build deeper connections with
customers, foster loyalty, and drive sustainable growth in competitive markets.

Infosys maintains a global presence across the Americas, Asia-Pacific, Europe,
the Middle East, and Africa. Serving a wide array of industry verticals such as
telecommunications, banking, and finance, Infosys leverages its extensive
geographic footprint to deliver tailored solutions that meet local market
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requirements while ensuring global scalability and consistency in service delivery.
This strategic approach allows Infosys to effectively support clients in achieving
their business objectives across diverse regions and sectors.
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Intershop Communications

URL : https://www.intershop.com/en/

Founded in 1992 and headquartered in Jena, Germany, Intershop is a leading
provider of e-commerce solutions renowned for its robust platform designed to
meet diverse digital commerce needs. With a strong focus on B2B and B2C
markets, Intershop offers a comprehensive suite of capabilities that empower
businesses to create and manage online storefronts efficiently. Its modular
architecture allows for flexible customization, enabling businesses to adapt the
platform to their specific requirements easily. Intershop supports seamless
integration with ERP systems, CRM tools, and other business applications,
ensuring synchronized data management across the organization.

Analyst Perspective

Following is the analysis of Intershop Communications capabilities in the global
B2C Digital Commerce Platform market:

Intershop's Commerce Management capability empowers brands to centrally
oversee all aspects of their e-commerce operations from a unified platform. This
capability ensures consistent and seamless buying experiences across multiple
touchpoints, enabling businesses to efficiently manage high transaction volumes
and enhance customer satisfaction. By consolidating control into a single location,
Intershop streamlines operations optimizes performance and supports scalable
growth in digital commerce.

Intershop's digital customer portal plays a crucial role in enhancing sales by
leveraging valuable customer insights. It ensures timely delivery of personalized
information tailored to each customer's needs, automates routine tasks like order
processing and document management and facilitates seamless data retrieval.
This capability empowers brands to utilize smart insights effectively, enabling the
development of innovative digital service offerings such as pay-per-use models
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and product subscriptions. By harnessing these capabilities, businesses can drive
sales growth and foster deeper customer engagement in the digital realm.

Intershop's Product Information Management (PIM) capability centralizes product
data management, ensuring efficiency and consistent availability of product
information across all platforms.

Intershop’s progressive Web App (PWA) offers a compelling mobile experience
for consumers as well as businesses. The PWA helps to load app faster, offers
higher organic traffic and better usability to boost your retention and conversion
rates.

Intershop’s differentiator as a commerce platform provider is its Global e
commerce feature that helps brands to launch their product in new locations &
connect help connect with new customers at ease.

Intershop Commerce is a versatile e-commerce platform that serves a wide range
of use cases, making it ideal for both B2B and B2C markets. For B2B, it supports
complex workflows such as bulk ordering, contract management, and
personalized product catalogs, which are essential for manufacturers,
wholesalers, and distributors. In the B2C sector, it enables personalized shopping
experiences, advanced marketing capabilities, and seamless integration with
various sales channels. Additionally, Intershop excels in supporting omnichannel
commerce, allowing businesses to deliver consistent customer experiences
across online, mobile, and in-store environments. Its robust APl and integration
capabilities make it suitable for enterprises looking to scale and innovate in the
digital commerce space.

Intershop geographic presence includes Europe and Middle East Africa followed
by North America & Asia-Pacific. The industries served by Intershop span retail,
consumer goods, manufacturing, IT services, energy and utilities, transportation,
and education sectors.
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Kibo

URL : https://www.kibocommerce.com

Founded in 2016 and headquartered in Dallas, TX, US, Kibo is a leading provider
of cloud-based end-to-end commerce solutions, catering to various facets of e-
commerce and retail operations. The company specializes in delivering robust
e-commerce software, comprehensive commerce cloud services, advanced
order and inventory management capabilities, efficient product fulfillment
solutions, and real-time personalization tools. Kibo also focuses on enabling
digital transformation within retail sectors, offering innovative retail technology
and advanced merchandising strategies. Their platform supports a range of
digital commerce capabilities, including headless e-commerce architecture for
flexible front-end development, personalized customer experiences through
data-driven insights, streamlined order management processes, and
composable commerce solutions that adapt to evolving business needs. This
comprehensive suite of capabilities empowers businesses to optimize their
online presence, enhance customer engagement, and drive growth in the
competitive digital marketplace.

Analyst Perspective

Following is the analysis of Kibo’s capabilities in the global B2C Digital
Commerce Platform market:

Kibo Headstart Stores facilitates the rapid launch of B2C or B2B/C omnichannel
experiences. These solutions are pre-built and ready for commerce, leveraging
technologies like React, Vue.js, and others to ensure robust performance and
flexibility.

Kibo offer flexible integration by which businesses can integrate seamlessly with
leading headless CMS providers through pre-built connectors or utilize Kibo APIs
to integrate with existing systems. This approach offers versatility in system
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integration, allowing organizations to maintain operational continuity while
enhancing their digital commerce capabilities.

Kibo’s headless commerce is build with microservices and API-first principles,
employing proper layering to enable independent scaling of each microservice.
This approach effectively reduces load times and enhances response times.

In addition, Kibo's comprehensive approach involves actively managing, scaling,
and hosting extensions alongside its core infrastructure for headless commerce.
This strategic integration takes place within a single, unified data center
environment. By centralizing these operations, Kibo minimizes the risk of latency
issues that could occur when integrating custom solutions via API calls. This
streamlined setup not only enhances operational efficiency but also ensures
consistent and reliable performance. For City Furniture and other businesses
leveraging Kibo's platform, this means faster response times, smoother scalability
of services, and a robust foundation for delivering seamless customer
experiences across digital channels.

Powered by Al, Kibo’s personalization capability delivers individualized
experiences that enhance conversion rates, reduce bounce rates, and boost
engagement. Leveraging third-party data and built-in behavioral targets, this
feature uses powerful machine learning to offer hyper-personalized shopping
experiences. Kibo’s robust analytics and reporting tools uncover critical insights
to improve engagement and gain deeper customer understanding.

Kibo’s order management capability provides organizations with a flexible, cloud-
based solution that optimizes inventory deployment in dynamic environments.
Real-time inventory management software allocates inventory across distribution
locations efficiently, while an agile order routing engine ensures flexibility and
responsiveness. The capability simplifies order customization and fulfillment,
maintaining customer engagement post-sale with a highly adaptable user
interface.

Kibo serves diverse use cases, including flexible order management, robust cloud
commerce solutions, and personalized customer experiences.

In terms of geographical presence, Kibo has a presence in the Americas, Europe,
the Middle East, and Africa. From an industry vertical perspective, the company
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has a customer base across the retail sector, including home, hardware, grocery,
apparel, and fashion.
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Kooomo

URL : https://www.kooomo.com/en

Founded in 2000 and headquartered in Dublin City, County Dublin. Kooomo is a
versatile cloud-based e-commerce platform that provides comprehensive
solutions for businesses looking to establish and manage their online presence
effectively. It offers a wide range of capabilities tailored to meet the needs of both
B2B and B2C sectors across various industries. Kooomo's key features include
multi-channel selling, customizable storefronts, integrated digital marketing
tools, and extensive analytics. It supports seamless integration with third-party
applications, robust order management, and flexible payment options to
enhance operational efficiency and customer experience. Kooomo's scalable
architecture and global reach make it a suitable choice for businesses aiming to
expand their digital commerce footprint and achieve sustainable growth.

Analyst Perspective

Following is the analysis of Kooomo’s capabilities in the global B2C Digital
Commerce Platform market:

¢ Kooomo stands out as a robust cloud-based e-commerce platform that caters to
diverse business needs across various sectors. It offers a comprehensive suite of
capabilities designed to empower businesses in their online operations. One of its
key strengths lies in enabling multi-channel selling, allowing businesses to reach
customers through online stores, marketplaces, and social media platforms. This
capability ensures broad market reach and enhances customer engagement by
facilitating seamless shopping experiences across different channels.

¢ Another distinctive feature of Kooomo is its customizable storefronts. The platform
provides flexible templates that businesses can tailor to create unique and
branded online experiences. This flexibility empowers businesses to adapt their
storefronts to specific needs, enhancing brand identity and customer appeal.
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¢

Integrated digital marketing tools further augment Kooomo's capabilities. It
includes built-in SEO tools, email marketing functionalities, and social media
integration, enabling businesses to drive traffic, optimize conversions, and foster
deeper customer engagement. These tools are essential for businesses aiming to
maximize their online visibility and effectively promote their products or services.

Kooomo also excels in analytics and reporting, offering powerful insights into sales
performance, customer behavior, and the effectiveness of marketing campaigns.
This data-driven approach empowers businesses to make informed decisions,
refine strategies, and continuously improve their e-commerce operations.

The platform's robust order management features streamline processes such as
inventory management, order fulfillment, and customer service. This ensures
efficient operations and timely delivery, enhancing overall customer satisfaction.
Moreover, Kooomo supports a variety of payment gateways and methods,
accommodating diverse customer preferences and facilitating global transactions
seamlessly.

With a scalable architecture designed to adapt to business growth and seasonal
demands, Kooomo provides flexibility and reliability without compromising
performance. It facilitates international expansion with multi-currency support,
localized content management, and compliance with global regulations such as
GDPR and PCI DSS. Integration with third-party applications like CRM, ERP, and
marketing automation tools further enhances operational efficiency and data
synchronization.

Kooomo offers versatile e-commerce solutions across diverse industries. Retailers
benefit from its multi-channel selling capabilities, integrating online stores,
marketplaces, and social media to broaden customer reach and enhance
engagement. Manufacturers and wholesalers streamline operations with
customizable storefronts and efficient order management, optimizing inventory
control and fulfillment processes. Service providers utilize integrated digital
marketing tools for SEO, email campaigns, and social media strategies to drive
traffic and boost conversions.
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¢ Kooomo has a broad geographic presence, with significant operations in North
America, Europe, the Middle East, and Africa, followed by Asia-Pacific and
regions. The platform caters to a diverse range of industries including retail,
consumer goods, manufacturing, IT services, energy and utilities, transportation,
and the education sector.
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Optimizely

URL : https://www.optimizely.com/

Founded in 2010 and headquartered in New York. Optimizely is a leading
provider of digital experience platforms. Their platform encompasses a
comprehensive suite of tools designed to enhance various aspects of digital
marketing and commerce. These tools include marketing planning, content
management, feature management, and commerce capabilities.

The platform's digital commerce capabilities are particularly robust, offering a
range of features such as digital self-service, multichannel commerce, product
management, and personalization. These functionalities empower businesses to
deliver seamless and engaging customer experiences across multiple channels,
ensuring a personalized and efficient interaction at every touchpoint.

Analyst Perspective

Following is the analysis of Optimizely’s capabilities in the global B2C Digital
Commerce Platform market:

¢ Optimizely's digital experience platform offers a comprehensive suite of
capabilities designed to enhance digital commerce and customer engagement.
Their digital self-service tools empower customers to manage various aspects
of their interactions independently, including making payments, checking order
statuses, monitoring stock inventory, placing and reordering orders, accessing
sample demos, creating product lists, and generating quotes.

¢ Optimizely’s multichannel commerce capabilities enable organisations to
acquire new customers and launch additional commerce channels, enhancing
the mobile experience and making it more personalized to significantly improve
customer satisfaction and engagement. The platform’s robust product
management tools provide a holistic view of digital commerce sales, allowing
businesses to monitor online inventory and analyze product sales trends to drive
effective promotions and optimize inventory management.
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¢ Optimizely's localization and personalization features simplify customization,

enhancing the buying experience through advanced commerce logic by
enabling personalized recommendations and custom pricing for each customer.
The company further differentiates itself with Al-driven content creation tools
that deliver personalized experiences, allowing for more effective content
generation tailored to individual customer needs.

Optimizely caters to a variety of use cases, including upgrading eCommerce
websites, offering a single customer view, enabling targeted marketing, and
providing faster marketing services, helping businesses stay competitive and
responsive to market demands.

In terms of geographical presence, Optimizely has its major customer base in
the region of North America followed by Europe. The company serves various
industry verticals including financial services, technology, telecommunication,
e-commerce, retail and consumer, media and entertainment, manufacturing and
distribution, and healthcare.
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Oracle

URL: https://www.oracle.com/in/

Founded in 1977 and headquartered in Austin, Texas Oracle Corporation is a
global technology company renowned for its development and marketing of
database software, cloud engineered systems, and enterprise software products.
It is particularly known for its proprietary database management systems. Oracle
offers a wide range of products across cloud applications, hardware systems,
and enterprise software solutions. The company's expertise lies in providing
robust database technology that underpins extensive data management
operations worldwide. Additionally, Oracle delivers cloud-based applications and
services designed to optimize business processes, improve operational
efficiency, and foster innovation across diverse industries.

Analyst Perspective

Following is the analysis of Oracle’s capabilities in the global B2C Digital
Commerce Platform market:

Oracle’s multi-channel feature helps deliver multiple websites on same scalable
infrastructure with a single subscription. This feature allows organizations using
Oracle's solutions to efficiently control and coordinate operations across various
sites, ensuring seamless integration and synchronization of data, processes, and
resources. Oracle's multisite functionality supports businesses in achieving
centralized management while accommodating diverse operational needs and
geographical locations, thereby enhancing scalability, flexibility, and efficiency in
their enterprise operations.

Oracle's comprehensive search functionality for commerce empowers
businesses to deliver exceptional customer experiences by enabling efficient
product discovery and navigation within digital storefronts. This capability
integrates advanced search algorithms and indexing techniques to ensure fast
and accurate retrieval of product information across large catalogs. By leveraging
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Oracle's robust search capabilities, businesses can enhance user satisfaction
through personalized search results, faceted navigation, and intelligent
recommendations based on user preferences and behavior. This functionality
supports e-commerce platforms in optimizing conversion rates, improving
customer engagement, and driving revenue growth by providing seamless and
intuitive shopping experiences.

Oracle’s personalized product recommendations enhance the shopping
experience by presenting customers with items that align closely with their
interests and needs. This can include showcasing related or complementary
products, highlighting best-sellers or new arrivals, and suggesting items based on
past purchases or items added to the shopping cart. For businesses, personalized
product recommendations play a crucial role in increasing conversion rates,
boosting average order value, and fostering customer loyalty. By delivering
relevant and timely recommendations, businesses can improve engagement,
reduce bounce rates, and ultimately drive revenue growth through enhanced
customer satisfaction and a more tailored shopping journey.

Oracle’s open storefront framework in commerce offers a flexible and
customizable approach to building and managing digital storefronts. This
framework typically involves using open-source technologies, APIs (Application
Programming Interfaces), and modular architecture that allow businesses to
develop, deploy, and maintain their e-commerce platforms with greater agility and
scalability.

Oracle Commerce stands out with its unified admin tools that streamline
management by consolidating activities into a single interface. The platform
features distinct "studios" tailored for developers and business users, offering a
user-friendly drag-and-drop Ul designed to simplify everyday tasks. This
differentiation empowers teams to operate more efficiently and collaboratively,
enhancing productivity and agility in managing e-commerce operations.

Oracle accommodates diverse use cases, from optimizing B2B operations for
enhanced productivity to crafting effective B2C online shopping strategies and
boosting sales revenue. Its versatile platform empowers businesses to meet
varying operational demands and excel in the dynamic digital commerce
environment.
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¢ Oracle geographic presence includes America, Europe and also Middle East,
African and Asia-Pacific regions spread across the globe. The industry verticals
of Oracle cater to retail, consumer goods, manufacturing, IT services, Energy &
Utilities, manufacturing, transportation & education.
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Sana Commerce

URL: https://www.sana-commerce.com

Founded in 2008 and headquartered in Rotterdam, Zuid-Holland Sana
Commerce is a leading provider of integrated e-commerce solutions. Their
platform offers a seamless integration between e-commerce and ERP, enabling
businesses to leverage their existing systems for streamlined operations and
enhanced customer experiences.

It provides a personalized customer experience with tailored catalogues and
customer-specific pricing, leveraging ERP data to enhance the buying process.
The platform supports both B2B and B2C needs, offering complex functionalities
like bulk ordering, customer-specific catalogues, and multi-role permissions for
B2B, alongside user-friendly features and advanced search capabilities for B2C.
Its modular architecture allows for scalable and extensive customization to adapt
to various business requirements without compromising system integrity.
Enhanced security measures, including SSL encryption and two-factor
authentication, ensure secure transactions, while advanced analytics provide
critical insights into performance and customer behaviour. Sana Commerce’s
global reach supports multiple languages and currencies, facilitating localized
content and pricing for diverse markets. Its ERP-centric approach deeply
integrates e-commerce operations with core business processes, offering a
rapid deployment process that reduces implementation time and costs, making
it an ideal solution for businesses seeking to optimize B2C operations, develop
effective online shopping strategies, and enhance sales revenue.

Analyst Perspective

Following is the analysis of Sana Commerce’s capabilities in the global B2C
Digital Commerce Platform market:

¢ Sana Commerce's content management capability streamlines data-related tasks
by automating data entry, allowing teams to concentrate on their primary
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objectives. This feature includes integrating Product Information Management
(PIM) systems to enrich product data, ensuring accuracy across all platforms. It
helps reduce operational costs by enabling the management of online catalogs
directly within the existing technology stack, providing buyers with exclusive
online access to personalized products, pricing, and discounts.

The platform’s capabilities include reliable automation that eliminates manual
order entry and controls, enabling the team to focus on strategic tasks. The team
can efficiently manage extensive SKU lines with real-time data, minimizing order
errors and reducing processing times. Displaying accurate inventory information
on the web store helps prevent costly mistakes. Additionally, the solution
streamlines order processing, including details, approvals, invoicing, and
paperwork, through automated data transfers and validation checks, ensuring
accuracy and enhancing operational efficiency.

Creating an appealing and cohesive storefront is essential for successful web
store adoption. To facilitate this, Sana Commerce Cloud provides a user-friendly
platform for easy web store creation and updates. With the no-code visual
designer, the brand can effortlessly design their web store using pre-set templates
and customize their front end with drag-and-drop functionalities. Additionally, the
Al-driven automated description tool leverages existing product information from
your data sources to generate detailed product page descriptions, significantly
reducing the effort required for content creation.

Sana Commerce is equipped to handle a wide range of scenarios, from
streamlining B2B operations to increase productivity, to developing robust B2C
online shopping strategies and enhancing sales revenue. Its adaptable platform
enables businesses to address diverse operational needs and thrive in the ever-
evolving digital commerce landscape.

Sana Commerce geographic presence includes America, Europe and also Middle
East, African and Asia-Pacific regions spread across the globe. The industry
verticals of Sana Commerce cater to retail, consumer goods, manufacturing, IT
services, Energy & Utilities, manufacturing, transportation & education.
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Salesforce

URL : http://www.salesforce.com

Founded in 1999 and headquartered in San Francisco, CA, US. Salesforce is a
cloud-based software company that provides customer relationship
management (CRM) services for support, sales, and marketing. Salesforce offers
a variety of services, including customer service, self-service, digital channels,
Al for customer services, and employee services. Salesforce offers B2B & B2C
Digital Commerce Platform capabilities, including online revenue boosting,
customer engagement, business scaling, and tailored content tailoring.

Analyst Perspective

Following is the analysis of Salesforce’s capabilities in the global B2C Digital
Commerce Platform market:

¢ Salesforce’s personalization capability offers customers an easy and simple
buying experience. The capability includes fast reordering, account hierarchies,
contract pricing, and custom catalog. The capability helps sales teams to develop
strategies by automating the process and offering real-time customer insights.

¢ Salesforce’s customer engagement capability offers organizations a 360-degree
view of the customer. The ‘personalize’ feature helps with recommendations
tailored to each customer in real-time. The guided buying experience ensures
customer loyalty.

¢ Salesforce’s business scaling feature helps brands launch new businesses much
faster. The capability empowers the customer with a guided experience, thus
reduces operational cost used to help customer while navigating commerce sites..
The capability helps brands to innovate faster and helps to adapt to the ever-
changing market.
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Salesforce’s tailored content feature helps streamline ordering, shipment
segmentations, and pricing. The feature helps to stock inventory at stores and
design a custom catalog.

The company differentiates with its headless commerce that is connected to the
Salesforce Customer 360 platform to deliver a personalized experience. The
headless commerce minimizes deployment risk and 90-second rollback window
also help to meet customer expectations.

Salesforce caters to various use cases, including offering single customer view,
enabling e-commerce, enabling targeted marketing, and offering faster marketing
services.

From a geographical presence perspective, Salesforce has a strong global
presence. The company has a strong customer base across various industry
verticals, including financial services, communications, healthcare, retail,
education, CPG, and government.
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SAP

URL: http://www.sap.com

Founded in 1972 and headquartered in Walldorf, Germany, SAP is a leading
enterprise application software provider that delivers a comprehensive suite of
solutions, including enterprise resource planning (ERP), financial management,
business intelligence (Bl), human capital management (HCM), and supply chain
management (SCM). SAP also focuses on enhancing business planning
efficiency, fostering innovation, and providing advanced analytics, reporting, and
dashboarding tools.

Leveraging technologies such as machine learning, the Internet of Things (loT),
and advanced analytics, SAP empowers organizations to transform into
intelligent enterprises. Additionally, SAP offers a robust digital commerce
platform through its SAP Commerce Cloud, which provides key capabilities such
as product content management, experience management, and order
management.

Analyst Perspective

Following is the analysis of SAP’s capabilities in the global B2C Digital
Commerce Platform market:

¢ SAP’s experience management capability allows organizations to offer customers
a consistent and engaging experience. It ensures that the right product content is
delivered at the right time, leveraging algorithms to track customer interactions
and provide a personalized experience for each individual.

¢ SAP’s product content management capability enables organizations to create
and manage extensive and complex product catalogs efficiently. It provides a
centralized repository for all product information and associated commerce
content. With support for multiple languages and currencies, this feature facilitates
global commerce management.
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SAP’s order management capability assists organizations in tracking inventory
across all locations and facilitating rapid product delivery by using site-specific
sourcing and order fulfillment criteria. It streamlines backend processes for
managing and fulfilling online orders, ensuring efficient and timely delivery.

SAP distinguishes itself with plug-and-play integrations that enable a scalable
shopping cart and an enhanced buying experience. These integrations simplify
the process of expanding and upgrading the e-commerce infrastructure to meet
growing business demands.

SAP supports a variety of use cases, including the rapid deployment of online
stores, boosting e-commerce revenue, and providing a consistent e-commerce
experience across different platforms and channels.

In terms of geographical presence, SAP has a presence in the Americas, Europe,
the Middle East & Africa, and the Asia Pacific region. From an industry vertical
perspective, the company has a customer base in energy & natural resources,
financial services, consumer industries, discrete industries, and public services.
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SCAYLE

URL:_https://www.scayle.com

Founded in 2018 and headquartered in Hamburg. SCAYLE Commerce engine
is an innovative e-commerce platform designed to empower businesses with
robust digital commerce capabilities. It offers a comprehensive suite of tools and
features tailored to enhance online selling, streamline operations, and optimize
customer experiences. SCAYLE Commerce engine caters to various industries,
providing scalable solutions that support multi-channel selling, efficient order
management, advanced analytics, and seamless integration with third-party
systems. With a focus on flexibility and performance, SCAYLE Commerce engine
aims to meet the diverse needs of modern businesses looking to thrive in the
competitive digital landscape.

Analyst Perspective

Following is the analysis of SCAYLE’s capabilities in the global B2C Digital
Commerce Platform market:

SCAYLE Commerce engine offers a comprehensive array of capabilities designed
to empower businesses across various sectors in their e-commerce. It facilitates
multi-channel selling, allowing businesses to expand their market presence by
seamlessly integrating online stores, marketplaces, and social media platforms.
This capability enhances customer engagement and enables businesses to reach
a broader audience effectively.

The platform features customizable storefronts that provide businesses with
flexible templates and design options. This customization capability allows
companies to create branded online experiences that resonate with their target
audience, thereby strengthening brand identity and customer loyalty.

SCAYLE Commerce engine streamlines the complexities of order management
by optimizing processes from order placement to fulfilment. It includes robust
inventory management tools, order tracking functionalities, and automated
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customer communications, ensuring efficient operations and enhancing overall
customer satisfaction.

Integrated digital marketing tools are another key feature, encompassing SEO,
email marketing, social media integration, and analytics. These tools enable
businesses to drive traffic to their platforms, optimize conversion rates, and gain
valuable insights into marketing campaign performance, supporting data-driven
decision-making and strategic growth initiatives.

With a scalable architecture and a focus on security and compliance, SCAYLE
Commerce engine supports business growth and operational reliability. It
accommodates diverse payment gateway integrations, ensures secure
transactions, and complies with industry standards such as PCI DSS and GDPR.
These capabilities collectively position SCAYLE Commerce engine as a versatile
solution for businesses looking to thrive in the competitive e-commerce
landscape.

SCAYLE has a broad geographic presence, with significant operations in Europe,
the Middle East, and Africa, followed by North America & Asia-Pacific and regions.
The platform caters to a diverse range of industries including retail, consumer
goods, manufacturing, IT services, energy and utilities, transportation, and the
education sector.
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Shopware

URL: https://www.shopware.com/en/

Founded in 2000 and headquartered in Schdppingen.
Shopware is a comprehensive e-commerce platform designed to cater to both
B2B and B2C markets, providing businesses with the tools they need to create
flexible and scalable online stores. The platform is known for its powerful
customization options, robust integrations, and user-friendly interface, making it
a popular choice for businesses looking to establish a strong online presence.

Shopware as an e-commerce platform offers a modular architecture that enables
businesses to customize features and tailor the platform to specific needs. It
supports both B2B and B2C operations with advanced functionalities like
customer-specific pricing, bulk ordering, and personalized shopping
experiences. The platform includes an integrated CMS for easy content
management and sophisticated marketing tools for targeted promotions.
Shopware's high scalability and performance optimization ensure efficient
handling of increased traffic and sales volumes, while its multichannel integration
and centralized inventory management facilitate seamless omnichannel
operations. With robust security measures, compliance support, and an active
community, Shopware stands out for its open-source transparency, user-centric
design, and extensive plugin marketplace that fosters innovation and flexibility in
e-commerce.

Analyst Perspective

Following is the analysis of Shopware’s capabilities in the global B2C Digital
Commerce Platform market:

¢ Shopware provides a highly flexible and customizable e-commerce platform with
a modular architecture that allows businesses to easily add, remove, or modify
features to meet specific requirements. The platform supports the creation of
unique, branded storefronts through customizable themes and templates,
facilitated by its theme manager and drag-and-drop design tools, which require
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no extensive coding skills. Additionally, Shopware's API-first approach ensures
seamless integration with third-party systems and services, enabling businesses
to extend functionality and connect with external platforms effortlessly.

Shopware Omnichannel capability delivers a range of benefits for businesses and
customers alike. It integrates customer data across channels to enhance
understanding of preferences, synchronizes stock and customer information for
consistency, and enables personalized marketing strategies. Businesses can
track advertising effectiveness across various channels and improve customer
satisfaction through seamless shopping experiences. This approach also boosts
revenue via cross-selling opportunities, enhances market visibility, and offers
flexibility for customers to shop online or offline. Additionally, it simplifies
processes like returns, exchanges, and customer support across multiple
channels.

Shopware’s headless commerce platforms provide businesses with the flexibility
to separate the front-end presentation layer from the back-end commerce
functionality. This decoupling allows for greater customization and agility in
delivering digital experiences across various devices and touchpoints. By
leveraging APIs, headless commerce platforms enable seamless integration with
third-party systems and services, facilitating rapid innovation and adaptation to
evolving market demands. This approach empowers businesses to deliver
engaging, personalized customer experiences while maintaining robust backend
processes for efficient operations and scalable growth.

The platforms differentiator is its composable frontend that helps brands to buld
their front end from scratch in no time. This approach allows for greater flexibility
and agility in adapting to changing market trends and customer preferences. By
decoupling the front-end presentation layer from the underlying backend
systems, composable front-ends facilitate easier upgrades, faster deployment of
new features, and better scalability. This flexibility empowers businesses to deliver
seamless, personalized experiences across multiple channels while ensuring
efficient management of content and design.

Shopware Commerce is widely utilized across diverse business scenarios,
catering to both B2B and B2C sectors with its robust feature set. Shopware
empowers businesses to create tailored storefronts that align with brand identities
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and adapt swiftly to market demands, making it a versatile solution for global e-
commerce strategies and content-driven marketing initiatives.

¢ Shopware geographic presence includes Europe and Middle East Africa, followed
Asia-Pacific & American region. The industry verticals of Shopware cater to retail,
consumer goods, manufacturing, IT services, Energy & Utilities, manufacturing,
transportation & education.
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Shopify

URL : https://www.shopify.com

Founded in 2006 and headquartered in Ottawa, ON. Shopify is a leading cloud-
based e-commerce platform known for its user-friendly interface and extensive
capabilities. It enables businesses to easily create and customize online
storefronts with various templates, reaching customers across multiple channels
including social media and marketplaces. Shopify's app store offers thousands
of integrations for marketing, inventory management, and customer support,
enhancing flexibility and scalability. It simplifies product management, order
processing, and fulfillment while supporting diverse payment options globally.

Analyst Perspective

Following is the analysis of Shopify’s capabilities in the global B2C Digital
Commerce Platform market:

Shopify stands as a leading cloud-based e-commerce platform renowned for its
versatility and comprehensive capabilities tailored to businesses of all sizes. At its
core, Shopify simplifies the process of creating and customizing online stores
through a user-friendly interface and a wide array of templates. This flexibility
allows merchants to establish visually appealing and responsive storefronts that
resonate with their brand identity and cater to customer preferences across
various devices.

A feature of Shopify is its robust multi-channel selling capabilities, enabling
businesses to reach customers wherever they shop online, including through
social media platforms like Facebook and Instagram, and major marketplaces
such as Amazon and eBay. This integrated approach helps businesses expand
their market reach and maximize sales opportunities with ease.

Shopify's app store offers a vast selection of third-party integrations that extend
the platform's functionality. From marketing and SEO tools to inventory
management and customer support solutions, these integrations empower
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merchants to optimize their e-commerce operations and adapt to evolving
business needs. This scalability is crucial for businesses looking to grow and
maintain a competitive edge in the digital marketplace.

The platform excels in managing essential e-commerce processes such as
product and inventory management, order processing, and fulfilment. Shopify's
intuitive dashboard provides merchants with real-time insights into sales
performance and customer behaviour, facilitating informed decision-making and
strategic planning.

Shopify has a broad geographic presence, with significant operations in Europe,
the Middle East, and Africa, followed by North America & Asia-Pacific and regions.
The platform caters to a diverse range of industries including retail, consumer
goods, manufacturing, IT services, energy and utilities, transportation, and the
education sector.
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Spryker

URL: h https://spryker.com

Founded in 2014 and headquartered in  Berlin, Germany,
Spryker is an adaptable e-commerce platform tailored for both B2B and B2C
enterprises, renowned for its modular architecture and flexibility. It provides a
robust suite of features encompassing product, order, and customer
management, alongside effective marketing tools. Spryker's modular design
allows businesses to easily customize and expand their e-commerce capabilities,
integrating with third-party services and adapting swiftly to changing market
demands. It supports complex digital business models, aiming to streamline
operations and enhance customer experiences across diverse channels, all
while ensuring scalability and rapid deployment of new digital initiatives.

Analyst Perspective

Following is the analysis of Spryker’s capabilities in the global B2C Digital
Commerce Platform market:

¢ Spryker's product catalogue management in commerce serves as a foundational
capability that encompasses the creation, organization, and maintenance of
product information within an e-commerce environment. This capability enables
businesses to efficiently manage their product offerings, ensuring accuracy,
consistency, and relevancy across various sales channels. By centralizing product
data, businesses can streamline operations, enhance customer experience
through effective product browsing and searching, and support personalized
marketing initiatives.

¢ Spryker’s Cart & Checkout Experience capability focuses on optimizing the
usability and functionality of the shopping cart and checkout process to ensure a
seamless and efficient transactional experience for customers. It includes features
such as an intuitive and responsive interface that guides users seamlessly through
checkout. Offering guest checkout options reduces barriers to purchase, while
support for multiple payment methods enhances flexibility and boosts conversion
rates. Flexible shipping choices cater to diverse customer expectations,
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accompanied by clear order summaries detailing items, quantities, prices, and
discounts.

Personalized account management capability enhances customer satisfaction
and loyalty by integrating customers’ organizational structures, contracted
pricing, and customized product catalogues into vendors storefronts. This
approach ensures a personalized shopping experience tailored to their specific
needs, fostering stronger client relationships and loyalty.

Spryker’s differentiator as a B2C commerce platform provider is helping brands
with international expansion by providing guidance with geographic location and
opening and managing storefronts.

Spryker serves a diverse range of use cases across industries, focusing on
enhancing digital commerce experiences. It supports B2C businesses with
capabilities like streamlined procurement processes, personalized customer
portals, and efficient order management

Spryker geographic presence includes Europe and Middle East Africa, followed
America & Asia-Pacific. The industries served by Spryker span retail, consumer
goods, manufacturing, IT services, energy and utilities, transportation, and
education sectors.
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Sitecore

URL: https://www.sitecore.com

Founded in 2001 and headquartered in San Francisco, California. Sitecore is a
digital experience platform (DXP) known for its comprehensive capabilities in
managing content, commerce, and customer interactions across various digital
channels. It enables businesses to create personalized, omnichannel
experiences that enhance customer engagement and drive conversions.
Sitecore's key features include advanced content management, digital marketing
automation, e-commerce integration, and analytics. It empowers marketers and
IT teams with tools for managing content, optimizing campaigns, and gaining
insights into customer behavior to deliver relevant and impactful digital
experiences. Sitecore's scalable architecture supports enterprise-level
deployments, making it a preferred choice for organizations seeking to elevate
their digital presence and achieve business objectives efficiently.

Analyst Perspective

Following is the analysis of Sitecore’s capabilities in the global B2C Digital
Commerce Platform market:

Sitecore Commerce is a comprehensive digital commerce platform that integrates
content management with advanced commerce capabilities, enabling businesses
to deliver personalized experiences across various digital channels. Central to its
functionality is a unified approach that merges product management with
marketing automation, allowing for efficient handling of complex product catalogs,
pricing strategies, and personalized promotions. This integration supports
businesses in creating cohesive omnichannel experiences, ensuring consistency
and engagement across websites, mobile apps, social media, and physical stores.

One of Sitecore Commerce's strengths lies in its robust order management and
fulfillment features, facilitating streamlined operations from order placement to
delivery. Businesses benefit from optimized inventory management and fulfillment
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processes, ensuring timely and accurate handling of customer orders across
different fulfilment centers and distribution channels. This capability is crucial for
enhancing operational efficiency and meeting customer expectations seamlessly.

Sitecore Commerce places a strong emphasis on customer experience
management, leveraging advanced personalization tools and analytics to
understand and respond to customer behavior effectively. By delivering relevant
content, personalized recommendations, and targeted promotions throughout the
customer journey, businesses can enhance engagement, drive conversions, and
foster long-term customer loyalty.

The platform's flexibility extends to its integration and extensibility capabilities,
supporting seamless connectivity with existing ERP, CRM, and other business
systems. This interoperability enables businesses to leverage their current
technology investments while customizing Sitecore Commerce to suit specific
operational needs and strategic goals.

Sitecore has a broad geographic presence, with significant operations in North
America, followed by Europe, the Middle East, and Africa & Asia-Pacific and
regions. The platform caters to a diverse range of industries including retail,
consumer goods, manufacturing, IT services, energy and utilities, transportation,
education, healthcare, financial services, travel and hospitality, government, and
automotive sectors.
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VTEX

URL: https://www.vtex.com/

Founded in 2000 and headquartered in London, London. VTEX is a platform
provider that empowers brands with an enterprise-grade digital commerce
solution. Catering to both B2B (business-to-business) and B2C (business-to-
consumer) markets, VTEX integrates brand functionality, applications, and an
open architecture to deliver a cohesive digital commerce experience. The
platform specializes in offering a comprehensive suite of commerce tools,
including shopping cart solutions, e-commerce software, hosted commerce
services, online marketing, and software-as-a-service (SaaS) capabilities.
VTEX’s open SaaS solution, combined with flexible APIs, ensures scalability and
adaptability for enterprise commerce. Key features of the VTEX digital commerce
platform include enhancing the buying experience, providing personalized
customer interactions, and supporting headless API architecture for seamless
integration and customized development.

Analyst Perspective

Following is the analysis of VTEX’s capabilities in the global B2C Digital
Commerce Platform market:

VTEX's frictionless transactions capability, including SmartCheckout tools,
enables customers to complete transactions in a more convenient and secure
manner via email. Faster page loading, CDN redundancy, and smart navigation
are also included.

VTEX’s buying experience capability helps organizations deliver tailored
messages to customers offering a personalized experience. The capability helps
to simplify the buying process by offering features like bulk orders, personalized
pricing, profile management, and Al-driven search. The sales team in the backend
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is equipped with tools to engage more customers and guide them through the
buying experience.

VTEX’s frictionless transactions capability includes SmartCheckout tools helps
customer to complete transcation in more easy and secured manner using mails.
The capability also includes faster page loading, CDN redundancy, smart
navigations.

VTEX’s personalized experience helps organizations to create unified
experiences like self-buying that helps reduce operational costs. The platform
helps deliver content-rich shopping experiences in all channels. The brands can
easily implement their selling strategy with the open API and pre-built integrations.

VTEX’s headless APl helps to build their front end and back end storefront
function independently irrespective of each others. This helps to bypass the
integration functionality by leveraging complete suites of Commerce,
Marketplace, and OMS solutions.

The company’s key differentiator, subscription business model, VTEX IO, is an
enterprise low-code development platform that provides performance
management, scalability, and safety to the customer's project. It helps jumpstart
B2C projects by providing a complete set of API tools, open-source components,
and command line interface (CLI) for cloud development.

VTEX caters to various use cases, including tailoring B2C operations, increasing
productivity, developing online shopping strategies, and improving sales revenue.

VTEX’s geographic presence includes the Americas, Europe, the Middle East,
Africa, and Asia-Pacific. VTEX caters to various industry verticals, including retail,
consumer goods, manufacturing, and IT services.
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Research Methodologies

Quadrant Knowledge Solutions uses a comprehensive approach to conduct global
market outlook research for various technologies. Quadrant's research approach
provides our analysts with the most effective framework to identify market and technology
trends and helps in formulating meaningful growth strategies for our clients. All the
sections of our research report are prepared with a considerable amount of time and
thought process before moving on to the next step. Following is a brief description of the
major sections of our research methodologies.

Primary Research
+ MarketDynamics

Market . B?Vr::: i ggzltz?r?és Market Outlook and
Strategic Marketing Management Assessment + Regional & Industry Forecast
CTO/CIO/CEO Dynamics
Product Management * Regulations &
Planning & Strategy Compliance

Technology Architects

Analyst Relations & Research Heads - KeyInnovations

Technology + Adoption Trends &
Assessment Challenges Technology Strategy &
+ DeploymentTrends Outlook

Secondary Research * Industry Applications

Technology Journals

Annual Reports, 10k, and other «  ProductBreadth and

financial reports Vendor Capabilities

Product Brochures, Data Sheets, I — . TeghnologyArchitecture Vendor Evaluation and
Case Studies Whitepapers, Pricing, + Competitive Competitive Positioning
T Differentiation

Research papers Price/Performance

Blogs and other publication from Analysis

vendors Strategy and Vision

et

Secondary Research

Following are the major sources of information for conducting secondary research:

Quadrant’s Internal Database

Quadrant Knowledge Solutions maintains a proprietary database in several technology
marketplaces. This database provides our analysts with an adequate foundation to kick-
start the research project. This database includes information from the following sources:

e Annual reports and other financial reports
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e Industry participant lists

e Published secondary data on companies and their products

o Database of market sizes and forecast data for different market segments
e Major market and technology trends

Literature Research

Quadrant Knowledge Solutions leverages several magazine subscriptions and other
publications that cover a wide range of subjects related to technology research. We also
use the extensive library of directories and Journals on various technology domains. Our
analysts use blog posts, whitepapers, case studies, and other literature published by
major technology vendors, online experts, and industry news publications.

Inputs from Industry Participants

Quadrant analysts collect relevant documents such as whitepapers, brochures, case
studies, price lists, datasheets, and other reports from all major industry participants.

Primary Research

Quadrant analysts use a two-step process for conducting primary research that helps us
in capturing meaningful and most accurate market information. Below is the two-step
process of our primary research:

Market Estimation: Based on the top-down and bottom-up approach, our analyst

analyses all industry participants to estimate their business in the technology market for
various market segments. We also seek information and verification of client business
performance as part of our primary research interviews or through a detailed market
questionnaire. The Quadrant research team conducts a detailed analysis of the comments
and inputs provided by the industry participants.

Client Interview: The Quadrant analyst team conducts a detailed telephonic interview of

all major industry participants to get their perspectives on the current and future market
dynamics. Our analyst also gets their first-hand experience with the vendor's product
demo to understand their technology capabilities, user experience, product features, and
other aspects. Based on the requirements, Quadrant analysts interview more than one
person from each of the market participants to verify the accuracy of the information
provided. We typically engage with client personnel in one of the following functions:

e Strategic Marketing Management
e Product Management
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e Product Planning
e Planning & Strategy

Feedback from Channel Partners and End Users

Quadrant research team research with various sales channel partners, including
distributors, system integrators, and consultants, to understand the detailed perspective
of the market. Our analysts also get feedback from end-users from multiple industries and
geographical regions to understand key issues, technology trends, and supplier
capabilities in the technology market.

Data Analysis: Market Forecast & Competition Analysis

Quadrant's analysts' team gathers all the necessary information from secondary research
and primary research into a computer database. These databases are then analyzed,
verified, and cross-tabulated in nhumerous ways to get the right picture of the overall
market and its segments. After analyzing all the market data, industry trends, market
trends, technology trends, and key issues, we prepare preliminary market forecasts. This
preliminary market forecast is tested against several market scenarios and economically
most accurate forecast scenario for the overall market and its segments.

In addition to market forecasts, our team conducts a detailed review of industry
participants to prepare a competitive landscape and market positioning analysis for the
overall market as well as for various market segments.

SPARK Matrix:

Strategic Performance Assessment and Ranking

Quadrant Knowledge Solutions’ SPARK Matrix provides a snapshot of the market
positioning of the key market participants. SPARK Matrix representation provides a visual
representation of market participants and provides strategic insights on how each
supplier ranks in comparison to their competitors, concerning various performance
parameters based on the category of technology excellence and customer impact.

Final Report Preparation

After the finalization of market analysis and forecasts, our analyst prepares necessary
graphs, charts, and tables to get further insights and preparation of the final research
report. Our final research report includes information including market forecast,
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competitive analysis, major market & technology trends, market drivers, vendor profiles,
and others.
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