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IFAZI0I|M A SAMK| T 4371 ZRCH, UX 7HA THAIOICE X{EHS0] 3A| HS}SLICE £7| F 11640 S0H5HE CHstrt TA| ofH
ZY £ = 28,000 (+MEHE 22%)22 SBHELICE 0|F Q12121 QI8 7|5 FII= kHEHE 27% &4, 77 ¢10f Ci=20i X[
TQIO2 MEHS 23% £t AHS-O|HE 18% 24 17t 0| F&LICt
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|2 A-Lhist 748, MIOITE 452 SH XH-3HE AZMEHH FEHE, 2itd2 HZE- 102 &Rl HZE-CSAT'E

Salesforcei= Agentforce 152 |2t STHA| 23 710| =& FEI6IH SHHAELICE ® North Star S 4H > @ HE A4S 2ot
Met ALHAEE 24 - @ KCS*(Knowledge-Centered Service) 7|2t 2F M| MA| > @ &7t CSAT Its mc 2o S5 -

® Al7t AIE A H4B0ts ASSHHIAE 218 715 =M 2 TI-ELIC

£ U= LR S Agentforcel] O|HE 22 M X|2l AIX|L|OIS2 O 7HK| L= L0 HEE = A HELICE Agentforcet
o= 2O|E M2[dts S AXILI0S2 SETE 02 tielet LAIE &0l EESchs Mgt 27 SERSLICE 2 Zat 213 22%
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Al ACHE o|nn=
of|o]ME] ofiide|E]A0| T

HlojE2te == XS Al AltH, 89%2| 2|57t AEsk= Al 2F. Tableau?| Knowledge Enginezt
Agentic Analytics7t 0{EA| L=|g 4 A= 2ArAE2| R (Anchor of Truth)ol £l=X]oi| gt 61

[Speakers] ZY T - Tableau $H=2 He! £, Salesforce

1N EE
ttlﬁ': + uri: Ile au
Tableau is your
+ |
+ ;4— Cloud | Server | Desktop @ Next | Public | CRM Analytics ‘ 4‘
- <
Decision Engine
o
_
5 m Knowledge Engine
Al Mg2| 217] Analytics ZIs} 4THA| Tableau EE 275 Tableau 3cH 3 izt
@ AlZHH 24 (Visual Analytics) -Knowledge Engine: -Architecting Knowledge
890/ (QF-FIFCR A|BHE] ez -Powering Decisions
o (Augmented Analytics) .Decision Engine: SIAIZE x|2l -Agentifying Actions
@ Oflo|HE! 24 ¢ Bixl ‘Embedded-MCP &&
2|0 S0| 2L S @ CO[E{E: At > X| A HAK}
FSh= Al Z21HE 3
(SF, State of Data & Analytics 2025)
2. i3 Q9of
| AI A, 89°%29] 2|C{7} Rdelct Al 22HE ZYUMSLICE LLMS| ‘S2LfA -E—HI(%P—'*E AS-HE QUALO|E)7} Sy §QI0|H,
Tableau= 7|% HIO|E{Q] A|HE! AEIAES ALO|| 20{c HEEX MAOM “Al2|2] ZH(Anchor of Truth)' 22 7|[SELICY.

Analytics= 3% AlLH(1970s) - CHAIEE(2000s) - Al 7|4t 244(2020s) - 20254 0] 0[0]HEl(Agentic) AlCHE
TISIHSLICE Ho|EEel HE2 oy Tlefdl X2 23 ChA=[X| UM, XI5 O SE2 ASELIC

LS M —
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Tableau®| EHE2 Knowledge Engine(H|0|E{->X|4] A|HHE] 2H)3} Decision Engine(QAIO|E>WE)| 2A4IE0=, Chl
MM HlwE 4 gl= e E HISEL|CE Xte0] =& Al Knowledge Graph?t M2ttt H|XL|A wi2ts motsl LLM Tthes CHy| 22}

RFE 22Xo=E FQLICL

Tableau= ‘Architecting Knowledge - Powering Decisions - Agentifying Actions’2| 3THA|2 7|2| AX (AI HehHE
2hBIL|CE Embedded Analytics?t MCP HSCE YR S8 & QIAIO|EZL ZA| @so 2 AAE|, Slack 222 H[O|F RIFePIH =
& Huto= SHAELIC

ALVt ofR2| ZIglsh e ‘ME|E BHsH= 2’2 Algte| FHL|Ct 71 2 -H| =LA 2t 20§-AT 7tE2|Y A dE-Agentic
EnablerTrust Architect-Al Advisor—2 AFZRH0| & 4= O 0|Z40| H|0|E| MZ7to| O|2f SiAl ATH2AQIL|CY.
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Tableau Next:
M2| 7|Hko] HIO|E{S AEIE H|XL|A MgioR

“EM2 20| OH:d AIZIALICE” 89%2] HIOJE]-EA 2|Ci7} R=tst Al 23 FEtt Al

[

m

H,
Tableau Nexti=H|EL|A ZHHIAEL ZESEARE]| A|E3t Agentforce 360 SHE 210N 24ARRH5S
X QIMO|EE MBI, 2= CRM AFSXI7LHIO|EIE A 71s$t X2 Mkt 4= QS X|IBILICY.

[Speakers] ZS - Tableau £FM AIX|L|0f, Salesforce

4itableau

Tableau Next '+

BE CRM AISAH 02} M8 S8 HOJEIS 4BO= §2 4 Y= XY

Tableau Agent @)

Tableau Apps for
Marketplace Salesforce
Action Layer al
TR -
Private
Insight Layer WETS
TR B B

&

%

Semantic Layer
Data Layer

& Agentiorce 360 BHES Tuios 7=

]

22| 7K H[o]E| 7|8t MHE FHlSt QIAOIE HIOIE{OlM SA| o= THLS 2 HElA
SSOT 24/7 In-Flow Open

SZA|H|0|M gl T ZIA -=X| Q0L LOLN, CHEISHS -IAtO|E - URLEY-Flow-0|H|Y -Snowflake-Databricks S
SaH S QIALO|E 2t ZA| E2A Zero Copy ¥
-89%7t S stot Al £3 ZAelst AL 2 A MR 22 -Slack-CRM-4 O{C|ME In-Flow -DE Al £ M3t R Het
AlCH sHE -HIZLA M E 0524 Of5H A -Tableau Marketplace — A4t Z3-
-Tableau Semantics — H|=L|A -Ofl: “OflAF THS QI BT +22% A AT Bl T 23 EHR AR
ZEIAE Hof -Salesforce Flow-MuleSoft 17| 20+ ZO]Ql MEM 7|gt

-Data 36001 S&t=l A|THE]

2
Ol

xSt QIHAER| H

2. 8y 9%

Agentic Analyticse| Altofli= M2| 7ksEt 7|3 MH| JHelst-FA| M- JH4S ehol2ks U] 7HX] £0] E4YULICE Tableau Next=
SRAI|0]M gl T A SERI(SSOT)E MISsh= A= 718 2ollM, ALZAIt 27| ol HA S20l= X|5d HIO|E] HIM=Z
SEFSLICE QUALO|E0l| M A&7EX|2| HXHS oh4A5tr, OfiH Cf|O|E] RIHO|LE Al ERHE RASHH| Zeldh= 7HYY QlzatE Sl
EMS 'B0| Ol AIRFe 2 TF ol gttt

Tableau Nexti= 2 CRM ALSAI7} 24412 SEX-CSH QIAIO|ES S8 AHAIZ il A ZHE LRISE RIsiLict. 7|Z 24
ST ALBAPHEE S22 Kop7Hs #AI0] Oft, Slack-CRM S 0[0] AF8 Z91 2= 212 sl Ll ofolHE 7|y 2442

HSELC EM7101Al= Hjo|Ef FH| 3! Rl HHE XA S XSSt HIZLIA AFZXIfAI= R0 Ciet2 HI0[H S BHE + A=
SHES MSsto] 71K HE AlZtS &7|H o2 et
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3|AF 1Re| HIEL|A 2ES AT Zesh= HAl2 Tableau Semantics — A|ME] #|Z0] H|0]E{0f] H|=L|A 2|0}S Fo{&HL|Ct. Ci|O|E
AEO| £t T SZA(SSOT)0IM CIOIES S-S ZRSHAI7|H, 11 2{0f] 2IXI2t AITHE] A|E0| SFet HIO[HE ¢
1t 22 Fl=oh HIEL|A 012 HERILICE 89%2| HIO[H 2|57 fY2SALE 3o 2X|7t /L= Al 222 e

2
=, AI7} H2tst OIAIO|EE K3 ot2{H ZHEIAETL LW QBHH, Tableau Semantics/t HIZ 11 S S3tstL|Ct
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o) cL= ‘EX} 49
= s AT

Ch= ZAFZ2H0MM

]

QIMO|EE= £ SHX|7t OF:! AIRHHQILICE - Tableau NextE SJAEHEO| Li2iX|= PE SE S0M SA| 28 7ks8S

HSELICL SHIE dE LES 2460 SHIE 2™S U2(7] 6 QUA0|EE ASSTICHH, QIAIO|ES 7|8to R UESHA| EXIZ F{sHoF
BILIC} Tableau Next= URL 0|5, Salesforce 2|2 E Q] -84 Flow E2[74, O|H|Y &4 S AIE{Z2t0|= I EZR MH|0f| XS
HIZELICE Slackzt Salesforce Lightning & AFEXIZF Y= R |0l AL} CHet 2ME Solf U =7 22| 80| HIE 1 &7t
O|AFZHO| O|FO{FL|CH.

=~

—oo=2
(Zero Copy), Semantic Layer(Tableau Semantics), Insight Layer(A|Z{2}-QIALO|E 7|&), Action Layer(Flow-MuleSoft)2| 441Z
OF7|EllX{7} Agentforce 360 2|0f| 5|0, CRM}t St 7|HHof| A MBE|D 2 4 H7te] Salesforce HIZEL|IA 2Z|(AH A 1S
712 T K| £ X)E XSO kM SLICH o AP EEI QIHAER|-ZH|Q) H(M Y= MH|A-HIZ AMH|A-DHAE 5)2 Sl
t=H 71K € LEL &= UAELICE

Tableau Next:= Agentforce 360 E2Z 2l0ll 7=55(0] AE{Z2j0o|xZ HOHHHHA-2IFE S 7|2 HEEL|CE Data Layer
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H|O[E|-Al AlCH2| 24 oHZE At~}
HwLIE| 2|H2|X]

A7} ekt 2ES O £H5H= AL, 22/01A| H2 71 S28 He2 ‘2HS M2 Felshk= 2 YLct,
Wicked Problem 2|zt Af1o| L-E J{HO 2 H|0[E{. Al AlcH2| 2X| sHZ AtneAlS zj™RELICE,

[Speakers] &ML Tableau HHAH & FFLIE| 2|

X (=2
1. T2 LI
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SHAIT} A3 AL IR e HRLIE| Z|HH2]X|
4 Ta ML =Fiao a T
Het gl 24 - 28| 82 £l
-7 O|Ehe OfEA| atg ZQI7t? Ak JHsMS Wl Al -BHAH+AZ0| MEI F|A ALTEER) Eflo| st 22 AfT 2
22 SH ERIE £t 2 2|0 QAE Kot AY ALOfIAH| 912 7hset 37|12 29K DataFam - STUG 43 Alz| 28
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o
Al QOF
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eraLICh

HEL gl SRS SHZOHS ALTAlS] A2 SHAPTL 20| HEZQILICE. IXIQl X0l A 3t O] ZaflQf2, I Ho| 8 4 Yl
CIot JHSMS Wl St Tl I WSS 4 U A10| QAS Ko} 2RHs £8 T THELICH LEAHS Chetel A
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HRLIE|= =] ZOIX|= AL AMCHol| H1o] At e ES 2FEsh= 78 2atEQl 22| X|LICH AT 28 A7 0HY &ol= &=
JHelof ik 4= YAEFLICE 7|s U £ o) DEE|= Chi, M2 Zent HIiES Lir= HRLEEN: 2EE F9I2 200 &
Tableau Community(DataFam)2t STUG(Seoul Tableau User Group)= ZiXte| K| 812 ALE Lis1, B4 sHZSHH, ChA|

Lt MEo| Mast Zzieluct,
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ZolS 0] Ma:
Al AJCHE| B9} SIMT HIZLIA M5 2y

e EHEERLo] 40%7t HIHY AR of| AH|ELICE Agentforce Sales= Al GI0|IHE} s IR E Ci St
A EHext= @] ‘430 HUSste XS IHELICE Salesforce XM Z4Z Mulet LG CNS2| 3&H4| Agentic
Sales ®{HS Sal| Al Al B¢ &dlo| 4H 2EMS SIOISHAR.

[Speakers] MaryAnn Patel - SVP (Product Manager Agentforce Sales), Salesforce / ZOH& - 42, LG CNS

Agentforce Sales "N )
OlOIMET} Fxf 12 W2RE] Aok 2A2NtX|
BE 3pgs gl Halgich -

/]

.'4

& 8 & &

=Oos
e

Prospecting Meeting Prep Coaching Pipeline Management Quoting

9 momentum ClOIE{7} A2t oflojHES] £10] E|o{=RiL|ct

e =9 Agentforce Sales Salesforce Org62
A 217 YIS X 45 gt

50~80% 247 963M

Y B S LT AH] A[ZE -Prospecting - Meeting Prep - -SDR Agent: $5M ACV - 300K
Clo|E] 3-4~5 Zi0] iy 212l Coaching 2= Xz

-2k A ot 2 8 -Pipeline Management - -I{O|Z2f0l: $63M EHe

(Capacity) 2| Quoting X-5%t (ZIZOIFEE 2|E)

-AL 0fl0|MET} ‘Force Multiplier’ -ALSDR: HIAE.S4-Fet -Pipeline Agent: 125K A|Zt&ok
oAgt ZE Hef XY -FY2026 =5 FH 1024 580 F o

=9} 3 mo|matel B 26 HE

o

el xZlo| st = ko] ofl ‘B2 (Capacity)'2| 28[0|H, Agentforce Sales= 0|8 XXM OR S| AEILICE Y BHHXIE2 SA0f
TR SHE Q7 WELICHL ZHelet D2 5 Z2kt Z/0| A= 7RISt 2 XS, o] Hafoke] ok ofX|Lt HEo| Ok}, B BRIt
HIGY R0 40% O|Ao| A|7tE AH|St= =X g7k EXQILICE Agentforce Saless OO|HET} Hhe RS Betstn Y St
= ‘30| ¥k ‘Limitless Selling’ AIHE AgdgtL|Ct.
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Al SDR Of|0|ME:= HAO|E YEXIS 24A12t DHO = M2tsHH, ¢ £ mjo|Xa[olS T 2ul FEEILICE Agentforce Sales2| Al
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Ct
[Ck. DZHoj|AH| X|otst7| M Salesforce= AAZ Agentforce SalesE T2o s
FELICE Engagement(SDR) Agenti= 7|Z0] HESHK| 23E 300 749| 2|=E X2[sf S5M ACVet $63M Ifo|IZztols =3
EI 3

OM, Pipeline Management Agent= SMB EYIEI9| it A2 125K A[ZHS FIMSLICE FY2026 7|& HekEl AlZh2 8.20F At
SEE IR T M2 580 Hoi| HEfLCt
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7| E0| AIZE CEQUSHX T ARIEO| M2 HEL|= =
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= B AELICHL AIS M2 8511 HOHH, AIVEH s & 5+ A= ER
Sl SUSFE 20 LTt L0 thigh 22 OfsHet & ZF T IT Q’éol SIEAHE O 5|24 AXE 22Xl Yitdn 284S Z3d
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SHEE A, A tf IOtE=
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2H= Al2| £50]| ofL|2t, HAEe| HxleiL|Ct. Agentforce?t CRM-24-Al- 22
8 5202 ol GiHE HolstHR.
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it SR 7153t AL} A B ABAZ: 67HE 7 o2

DZHMIE{o| ZInt 2Xli= Al 250 OfL|2t HEC| BA|CH AR-A'D-AIS 0|0| ZUUS0E D2 IS FZ WO 22 LIES vtsstn,
MERI2 0f2] StHE Q7HH FA|TtR'S BHE ST kH'E-CRM-ALZL SRR &1 2pSotX| 947 | mhEo|ct.
Agentforce 7|Z AR} 22X O CI=CL 7|E R0| MRl ALIZ|L Qto| ‘Assistant'2tH, Agentforce= CRM H0|E{2} AT HMS

7|0z AN MEHHMSH= "Agent'Th. a2 SH| 7tsd — Ao EH-0I0|H FZ2E 2F ZX0| 2F 2A5t 2t2[BiCt.

Connected Contact Centere U| 7|52 FMEICE D Al Voice Agent?} EHE 22| 50~80%E X2[8t1, @ Intelligent Routing0|
H2tS QXIS A AL AEHIOZ| QIASICE. @) Service AssistantZh AA|ZH EHH X0HE3t £H2|E XHE2tsHH, @ Command CenterZ}
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Snowflake x Salesforce AXAL|
Al 7|8t 1ZHH|0|E| SetEE o= S7PIHA|

Formula 1-Bank of America.L'Oreal-Pfizer-Marriott-Spotify77IX| — Snowflake Al Data Cloud2}
Salesforce Data 3602 Zero-Copy= HZs C|0|E] AlLZE ${E11 Agentforce 7|8t Al H|ZL|A MatE
A%ich 60 S=H 7|Ye| 2™ Stt op7[8iket =] 2uE SRELCl

o

[Speakers] M@l - &2 CSP Partner Development Manager, Snowflake

ojcjoyamx 10076014 cfofgf 24 24t .
Formula 1 o = ot =9t SE 80%t / CTR22%T / PHEE 90%
28 Al Al 29 gt -
Bart o Aumarica N ri et GIOIE] X 20| Al Next-best-action 718!
HEICPG MERE| 27| 7| 357 2= £# 360 18
L'Oreal 200 HEL Pl #Y #7t a2E A AP g
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Pfizer Ui+CRM S8 T2 £} A Al 2IE S
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+ -ETL Q0] £ HHHA XM (MIT) QM TZER 85% \ (Pfizer)
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I= DA} E .
o T -Snowflake - Salesforce A3} :30% AI ZZHE Z=Ct(Deloitte) -13,000+ HE{Z2f0|= 174

-lol: At 2ot mbm ot a2t
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Customer Success .
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Beyond Campaigns
H|O|E| 7|uto 2 117§ CRM ZHAIE 2Hasict

‘UM AmolS "o X|&=Ql 12 2AE — ASICS Korea’t Salesforce Marketing Cloudet
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Agentiforce Commerce
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The Future of Unified Retail
X|S3 2|E|Y AjEke| O[22t XiALEe| 2Em

M2 SHoM 2 ZHoE — 2.2ma10l MEE *}(2 3% vs 20~30%)E 3=3t= Unified
Commerce Tzt Agentforce Al Agente| S&H A, ZMEE] ZA|-Ui&- A= 227X Chz} st Ho =
2tdsl= Agentic Commerce? EEUSE S|RELICEL

[Speakers] O|5E - SYHE, Salesforce / O34 - E2M AIX|L|0], Salesforce

DE MMM B2 ol AYES ATt
Agentforce I'.='_* Unified Commerce
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Post-Purchase
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Commerce in Web Order Service

Social Market

Global Market
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%
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UCE Zixt ==
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Data - Al Track
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Data Foundation
powered by 2IZOHE|7}

Informatica - MuleSoft - Data 360 - Tableau Z¢g}2| Salesforce Trusted Context O}7 |EIX 2
F815H= HI0]E{ Unlock > Trust - Activate 2t%$t C|0|E{ IH2H|0|M FEk

[Speakers] Sasha Eysymontt - Emerging Technology SVP, Salesforce / £01M 2822 - TRHE &2 M QIX|L|0| &, Salesforce

Trusted ContextE 2i¢t S8 TEEZD|29 A

7|0l AIS 2 2 2HEsk2{H 8t kx| 7} ZQstL|ct
Ht2 A2[E £ U= Context0|H, O] 20| HtZ MY XZAT} T ContextS HA|Sh= A YLICH

: Data Quality, Cataloging 22|, Data Quality
G Informatica & Governance, MDM " R ———

HE 2%

Intelligent Context,
Q Data 360 Advanced RAG & Activation

Enterprise Integration + e A 4 ol
MuleSoft APIand Agent Governance, 1 £11% 8 101
Orchestration, and MCP & 5o Tisije] Al Agent Q7 AE20|4 2 212|
A2A

Analytics, Explainability ZRE st Fose o0,
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Developer Innovation
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Vibe Coding with Headless 360
and Agentforce Vibes

APl . MCP . CLIZ J¥s|= Salesforce Headless 360 S2iE 1 29M LOC/H - 87% +=2HE0|
ZHsl= Agentforce Vibes2| M 7kx|, 2|11 React - Slack - ChatGPT Fite| Ui Oj2H of7 | &l

[Speakers] Vivek Chawla, Product Management Director, Salesforce

LD
Agentforce Vibes 2.0 Enhancements @ &

Vibe code secure apps and agents, grounded in enterprise trust

Tailored for Salesforce Enterprise & Quality

Powerful Agents Available in Every Org Org Intelligence for Agentforce Trust Layer
Built using the power of ?;::ﬂ:;:i:x:? ‘(E:’EV%E' Quality Protect the privacy of your
?GE‘J%’;‘; f:ﬁ::,t SOKOpan At o i Improve perf and scale using code and metadata with
Rules, Skills, MCPs Apex Guru, Scale Center, and Agentforce Trust Layer, Zero
Project Planner Mode 30+ Skills, 60+ MCPs tailored Code Analyzer Retention and BYOM
PRD generation, to Salesforce metadata, UL,
decompasition, and parallel and logic Quality by Default :n::v:ta‘:nlr;;r:;:.ﬁ:;:m
execution orchestration ) fgg;’ ﬁﬂ:f}"’:r’;:(”:r“’l;‘” persistent options
Org Intelligence for performance, and best
Subagents & Swarms Reuse practices GovCloud Mode
Swarm a group of coordinated Vibes has full context of . . Gav org datection, FadRAMP-
agents to parallelize tacks connected org's metadata & Analytics & Reporting authorized modets, data <)
y Dedicated dashboards for residency, and compliant Q
@ code to optimize reuse with tracking agentic use connections {
Salesforce Catalog

Al ZE4Y 27t ¥ Al ZEEE 78 AC 2Kl Multi-Framework
X3 EA
% 100M
29m Loc 87% =

Beta: TDX (22)

2 ALY BE 2ol LRI AL HIOt RES Productionoll 3 GA: July 26 O/

BA| 013 22x 4% Seplo vl B0 5Y AL MY 3E Ftt React 44 x/2!

(110x Yov) (202441 0] 1) -AXL Beta: July ‘26
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LWIRHOM, O[X| 7HLX2t AL 00| E= HEtRX §10] SalesforceE T80 B S 4~ QIEL|CH
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H|EHH|O|E{-AF|OFH| LA 222 FHORZ Ol H&r =2 ZES MURLICL 29M LOC/E, 87% &, 100M+ £& LOC=

=
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Multi-Framework X|2l(React $M)O =2 7|= 3 E X2 TfE25}HH SalesforceZ £t 4= USLICE React UIZ Salesforce LY
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Headless Experience Layer(AXL)= ‘gt Ho| ofCIAL} HiI 12|02 A IPHSLE sHABLICE Slack-ChatGPTTeams HAH
Al S 2= 22 k2o off O] E Ulet Hlel_ E?&!% Uphe| | HHZBILICE AFRXPT} (DS M HEIAES SX|31H, Salesforce
Trust Layer7t Q|5 MH|A7EX| &HE M EL|Ct

Al Y MEcE=Cha A HE 5 ZATHE MM 5 21Xt 0f|0|ME] JIE{I2l0| X o2 XIskstL|Ct, 3ix Elo| it MaEE RITkst
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AGENTFORCE PLATFORM
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Agentiforce?| HH3t=7l22| O|z2H
Design - Build - Test - Deploy - Observe Agent 40li7| HH|S siLie] EiEC=E
2ia|st= Agentforce 4% Mef 2|a 8
[Speakers] $H2A - Technical Architect, Salesforce / =MI& - AFD360 AHAZ|AE £2M AX|L|0f, Salesforce
1. oA SE
/7/ - - FyX=) \
Agentforce?| Enterprise Agentic Al W22 &
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0|2tz Enterprise SH0i| £ EILICE
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AGENTFORCE PLATFORM
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AIAICH HO[E] g,
ol0] B2tz

Foundation - Intelligence - Ecosystem Salesforce
375 Cl|oE] 22t o7 [HIH = Hdst= Al-Ready HOt MEF QI3 S

[Speakers] 0|55 - &M QAIX|L|0], Salesforce

() o} 5= (o] 3
OIo|JME Al AlCHe| IT Ot $iZt > 29f
Click to add subtitle
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Salesforce= Al LiH| H2t O}F|EH|IHE Foundation-Intelligence-Ecosystem 3AIZQ2 FMHLICEL. 7|2t (Foundation) AIZ2|
Shield= 256bit AES 2=2-HSM 7| #2|-BYOK X|@-900 7H O|HIE 21217 RIZEE X5 AHOR JHA|EE SHEELICL X|5
(Intelligence) AIZ0IME= Agentforce 7|8t HOt OJO|HET} XH0| HOt RARO|&t A= EIX|-AT RX|E T R 2-% Tl X2[sHH,
Transaction SecurityE S¢lif Al 0f0|HES| 5,000 Ol & Z2]-012} 2|ZE CHREE-0|A [P 2018 MA[ZEAFChSHL|CH

MENA| (Ecosystem) AIE2| Security Mesh(20264 £A| 0fIF)2t Security Center with Agentforce(Beta, Summer’26)7} TA|
Hot HAIS LTt Security Center= 8001 71l 2ot X|EE Sgt BLIEZISHH AL 7|HF ALLL AL A|ZS CHE BREEEILICE Security
Mesh= Crowdstrike-Okta & 2|5 Hot =t At 24t Mo S Sest 2|A3 MRS XSH = LHgRiL|Ct 2|F Al 22t
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Integration & MuleSoft
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Al Agente| 27 ER
MuleSoft Agent Fabric2= 2dol="HM'9| 7|z

MRE Hol AAR [HChMdlist= XE23 Al 0fl0JHE, MuleSoft Agent Fabric2| Discover > Orchestrate
- Govern - Observe 4TH| KAt ZSLiH[A MM =9 A2 ZHsH= Al Agentic Enterprise gt Z2

[Speakers] MEHE - £2M QIX|L|0], Salesforce / ZEA! - OHL|X], ZSLHH|2

SHAI
A FE
"
MuleSoft Unified Platform
BE Al AgentE EJE\%W_ =5
© 06 © 0 @® ® ® 0O
Discover Orchestrate Govemn Observe
Agent Registry Agent Broker @ Omni Gateway Agent Visualizer
A7t} Integration Al'fl Manggﬁment
MuleSoft Vibes afilEce Agent-to-Agent
e Agentic Coding or BYO AI-IDE API Registry Ag;_'o_sys'em
o Low-Code Integration API Gateways [ e NS atam
Al POTCY B2B / EDI Integration API Governance
Connectors & Accelerators API Portals
Fully-Managed | Monitoring & Security & Asset
Hybrid | On-Prem Insights Privacy Marketplace
Discover Orchestrate Govern Multi-Framework

Agent Registry Agent Broker Omni Gateway X EA
400+ O0[HE Xt 244 X% 2hed Xsst RE ALK ot B -Agent Network A12tt
SY LRI S SE LI o0 HE /132 ‘LLM HIE-AFZ2 H[0f Sy ds XE ZLEY
-Agent Scanners 37| 24l -710| =& Hof- 2ty Al -Trusted Agent Identity O ZA| ZK|-2E
‘MCP Mt 71Et27 22| -Agent-to-Agent &€ -Al Policy Ats Mg -2 Hlo[E] HAIZH =X
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MuleSoft= 71&2| 2E 0fZ2[AI0]4-HIO|E|-AMAHE HESl= E&(Integration) SAZAULICE ERP, CRM, H|O|E{H|0|A, Z2tRE
MHIAE APIZ HZSHY, HIZLA T2N|AQ QFZ2LE AHSIEiLICh AL Of0|HET HR|Z "HMH'S S5t 0| HE lmatst
HEEA] 2RElL(T.

(™= o

LIH[22 DB-Link gAlo] Zst Z&M 2H|E MuleSoft TR 6| Z6I0{ API MAIEE 13.6%, 99.99% I/F M3ES &M
SHELICE TAL KHRIO| [/F S 2| HAHIE &elsty, $1xf £HE APL MAIE Al Agentic Enterprise22| 2Tt 2 283t QEL|Ct
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MuleSoft Agent Fabric2 ‘Discover - Orchestrate - Govern - Observe’ 4TtA|2 AT 0f|0|HE L|EQ|3E M ZHELICE
Agent RegistryZ 2= ZHE9| 0f0|HMEES FIHZ 55141, Agent BrokerZ X5 2AAER|0|ME £AH5HH, Omni GatewayZ A
HAAS M8t Agent Visualizer2 HMH|IE AlZisketL|Ct.

(224 1A A) Roche= MCPE 1,5007H 0|4 APIE 00| ME0| HF, Saint-Gobain2 907 $3E=2} ERPE Agent 7|8t
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SMB Retail
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=2H FIHE Zodst K-FE[2 AN 24
$2{st 0|2t 2243t ‘System Make-up’ F2t

32,0007+ K-wE| HHE F 0.05%2H0] 4&sh=H|IE, M.A.K.E Z2f Z2j|¢|32}
SalesforceZ QAIAHE- A 2ehe- D FH-2HE| 471X] T ATIS SAl0f| 1S5= £ Hl=] Tt

[Speakers] 0|75 - Y CHE, Salesforce

Summary

M.A.KE - Up and Speed-Up with Salesforce

&

Market Insight Accelerate Channel
E2E A8 ¥y 4T quus ME/RE A 360" R
WD BLEY ARE 5 Mg TS BIBHOE B
A 08 KPI CRARE BTN HUXIHE
Keep Consistent Elevate Loyalty
S VoC B2 TRAA R 37 WY B2 D209
- Chy B O 1A e DA 360°
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K-RE|HHE AE A2 K-RE| =& A2 AT 7| iy A R
2 7+ B e o
. . OINZE £ (F->Y B9l - (]
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