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Forward looking statement

This presentation contains forward-looking statements about, among other things, trend analyses and statements
regarding future events, anticipated growth and industry prospects, and our strategies, expectation or plans
regarding product releases and enhancements. The achievement or success of the matters covered by such
forward-looking statements involves risks, uncertainties and assumptions. If any such risks or uncertainties
materialise or If any of the assumptions prove incorrect, results or outcomes could differ materially from those
expressed or implied by these forward-looking statements. The risks and uncertainties referred to above include
those factors discussed in Salesforce’s reports filed from time to time with the Securities and Exchange
Commission, including, but not limited to: our ability to meet the expectations of our customers; uncertainties
regarding Al technologies and its integration into our product offerings; the effect of evolving domestic and
foreign government regulations; regulatory developments and regulatory investigations involving us or affecting
our industry; our ability to successfully introduce new services and product features, including related to Al and
Agentforce; our ability to execute our business plans; the pace of change and innovation in enterprise cloud
computing services; and our ability to maintain and enhance our brands.

Last updated: September 10, 2024
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Source: 2023 Salesforce State of Connected Customer Research
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Agentic Marketing Stack

Agentforce
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Agentic Marketing Stack
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Agentic Marketing Stack
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Open & Flexible Platform

QlE H|O|E 2} AI7MX| OtRE = =2t& S Data Cloud Ol ZA|AH

Bring Your Own Lake First-Party Advertising
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Segsnowflake 00O Meta
Google Cloud Go g|€
aWs < databricks amazon ads
Bring Your Own Model AppExchange
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Google Cloud partner apps
< databricks and experts




How Data Cloud works
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Agentic Marketing Stack

Agentforce Agentic Al
Agentforce

agents Marketing
agents

\ Customer 360 Marketing Apps
- Sales Service Marketin m
: - Any Channel S8 (]
Product Anal n anne
arge#é Slack & ' @ Experience :gae)r'1ttlgs y L m M @
=0
Comg eg:g — el Tableau
: P +h ] .
Bankie * b Finance Data Foundation

agents agents

Revenue

Industries [g e & Orders

y Data Cloud
Health y

; Zero Copy & RAG 7 Partner&
e M \E i Q Custom Apps

aws 3 @ g“o"g ®

250+ Connectors

Trust Layer

Custom apps Einstein Al Flow Salesforce Platform Omnichannel Security R
& agents & models automation ~_ user interface & privacy vt
MuleSoft integration




The Digital Labor Platform

Al AgentE 1’4, i =Z5}7| 2|t
Salesforce Platform2| XIM|CH Layer

Al Agent= Salesforce?| XI-53} = (Flow),
APEX code, Prompt, APl 7|8t2| Action =¥ 7=

HEeo| Al E0|'d 10| Enterprise Data®2t HZ

Atlas Reasoning Engine 7|52
et ¥ A

<« & Agent Builder

&  Topics

Manage the topics assigned to
your Agent.

[a

 PACIFICA

Precision Pro Air Fryer That Won't
Tum On

1agement
Tve red al that and ts notworking. it [N
just shows an error on the screen

I'm sorry the troubleshooting didn't
work.| can analyze the error to
determine the problem. Can you
send a picture of the air fryer
screen?

Thank you. | checked and this error
requires a full replacement. Your
product is eligible for exchange,
would you like to make an exchange
now?

Version2 V'

& AgentResponse

& select Action

Input

{

“Order Number": 57862342"

}

GROUNDED: The response accurately reflects the information provided

Last updz

Output

{
“Order_Address": *415 Mission St,
San Francisco, CA 94105"
‘Order_Status": “Processing’,
“Order_Items™ [Wiley

by the function call to update the order, including the order number, the
added item, and the new order amount

earch Term: ‘jbarker

example.com’

bject Type: ‘customer’

salesforce

B Settings ? Help Vv

-

Preview © L

what is the status of my order? my email is
jbarker@example.com

Your order is currently being processed and will be
shipped in the next 1-2 business days. &

+ Order Number: 57862342
+ Purchase Date: September 12, 2024
« Expected Arrival Date: September 21, 2024
+ Shipping Address: 415 Mission St, San Francisco, CA
94105
+ Ordered ltems:
+ Advanced Chemistry Il
« Introduction: Philosophy 101

Is there anything else | can assist you with?

1 was on the waitlist for a class and just got in, | need
the Microbiology textbook added to my order.

Your order (Order Number: 57862342) has been
updated with Microbiology Edition Iil. The new total
amount for your order is $248.,61. Is there anything else
I can assist you with?

a question.
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Z2 HIAX] : Input:campaign.Brief.KeyMessage
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