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Forward looking statement

This presentation contains forward-looking statements about, among other things, trend analyses and statements
regarding future events, anticipated growth and industry prospects, and our strategies, expectation or plans
regarding product releases and enhancements. The achievement or success of the matters covered by such
forward-looking statements involves risks, uncertainties and assumptions. If any such risks or uncertainties
materialise or if any of the assumptions prove incorrect, results or outcomes could differ materially from those
expressed or implied by these forward-looking statements. The risks and uncertainties referred to above include
those factors discussed in Salesforce’s reports filed from time to time with the Securities and Exchange
Commission, including, but not limited to: our ability to meet the expectations of our customers; uncertainties
regarding Al technologies and its integration into our product offerings; the effect of evolving domestic and
foreign government regulations; regulatory developments and regulatory investigations involving us or affecting
our industry; our ability to successfully introduce new services and product features, including related to Al and
Agentforce; our ability to execute our business plans; the pace of change and innovation in enterprise cloud
computing services; and our ability to maintain and enhance our brands.

Last updated: September 10, 2024
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SUPERSTORE
ORDERS
DASHBOARD

I DASHBOARD

salesforce

Jrders Or eturned \vg. Order Valus Avg. Days To Ship
5,009 296 $458.6 4 pays

Monthly Orders & ors O # Orders By Region

1611

1,401
1175
l .
West East Central South

# Orders By Ship Mode

20174 2018¢ 2015¢ 20204

# Orders Placed By Customers # Orders By Segment

Consurr
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Schema Builder

AHEX 3" (UX/UI)

Lighting App Builder
Lightning Community Builder

QIEZ|HA

Einstein Prediction Builder

Flow Builder ) Process Builder

Az 2%

Process and Flow Builders

HlojE| 2E

Schema Builder
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Al Agents l Business Apps l Analytics/BI ' Ad Platforms ' Al/ML Platforms '
salesforce

Agentforce

Customer 360

Data Cloud

Zero Copy & RAG

Trust Layer

Salesforce Platform
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Google Ads

.\ Ingest campaign delivery and

conversion data from Google Ads

New Data Stream

Betn Betn Betn Bets Amazon Ads for Ml

Act! CRM Act-On ActiveCampaign Acumatica

(s

Ingest data for Marketing Intelligence
from Amazon Ads

Ingest data from Act! CRM v Q Ingest data from Act-On Ingest data from ActiveCampaign Ingest data from Acumatica Cloud

act-on ERP

Meta Ads

m Ingest campaign delivery and

conversion data from Meta Ads

Beta Beta

Adobe Analytics Adobe Commerce Adobe Marketo Adobe Marketo Engage

"‘ Ingast data from Adobe Analytics "‘ Ingast data from Adobe Commerce el Ingast data via MuieSoft's Anypoint A Ingast data (rom Markelo Engage

Exchange

Tiktok Ads for MI

ADP — ~ Airtable — Amazon Ads for MI Amazon DSP for MI —

(I_ Ingest data for Marketing Intelligence
from Tiktok Ads

m Ingost data fraom ADP > ’ Ingest data from Airtable a. Ingoest data for Markating Intelligence a Ingoest data for Markating Intelligence
from Amazon Ads from Amazon DSP

; Beta
Shopify
Ingest data from Shopily
Amazon DynamoDB Amazon EC2 Amazon Kineslis Amazon Kinesls
Ingest data via MuleSolt's Anypoint ‘ Ingest data via MuleSolt's Anypoint /% Ingest streaming data from Amazon ‘vl Ingest data via MuleSolt's Anypoint
Exchange Exchange Kinesis Exchange
Beta

Google Sheets

Ingest spreadsheets from Goagle
Sheets

Bata

Amazon Lambda Amazon Marketplace Amazon RDS Amazon Redshift
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Workspace: MILVUS

New Semantic Model )

@ Suggested Relationships . ) (Test Model) (Create Visualization)
Model New v ) C— = +>

Q Search TN
( IDIC o2 COJE| 2 A

v Metrics (2) @
CPC @ @
CTR Superstqre_Ord... Superstore_Ret...
v Data Objects (4) o)
DATA LAKE OBJECT RELATIONSHIP
> @ MediaMix.csv (20) @ Superstore_Order.csv e relationship
> @ Performance.csv (26) ‘= Outline Y Filters %78 [«H Q| Eﬁ o o Eﬁ = Select Matching Data Object Fields Preview (Superstore_Order.csv)  Preview (Superstore_Returns.csv)
> @ Superstore_Order.csv (28) Filter A, State/Province A, Internal ( Superstore._... Superstore. ... A5 State/Province A Internal Organization A3 ProductN
> @ Superstore_Returns.csv (7) (Q IAdd Fiter Jj Texas " Texas " Message Bo{
PER—— llinois - Superstore_Re... = Superstore_Or.. @ linois = GBC Standat
A;  OrderiD Illinois L & lllinois " Avery 508
Aa  SubCategory z llinois y i Ninois 2 SAFCO Boltl
A3 Region Pennsylvania " EH O ‘ E“ a Ekjﬂ g jé—l Pennsylvania b Avery Hi-Litg
Aa  City Kentucky L Kentucky " Global Delux .
Aa  Data Source Kentucky " Kentucky o Rogers Han
Georgia " Georgia i Dixon Prang
Kentucky - Kentucky ) Ibico Hi-Tec
L \ —_—— = ‘ - >
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,ﬁ"; Batch Data Transform VIP Customers #

Customers DLO Get Ticket Sales

Amount

Get Merchandise
Sales Amount

Flag VIP Customers

v

Search Nodes, Transformat Q

€ Back to Data Manager

salesforce

Ticket Purchase DLO

Merchandise
Purchase DLO

Filter VIP Customers Drep Celumns Update VIP
Customers DLO
LE R J ~ < -
LLL Data Cloud Home Data Streams v Data Transforms v Data Lake Objects Data Model Data Explorer Calculated Insights Data Actions W More W X4
Data Explorer :
v S
Object Copy SOQL Edit Columns e Y
*Data Space Object Total Celumns
default v Data Lake Object v | VIP Customers v 36
°Date and time values use your time zone settings.

City v | Country v | Country Code v | Customer v | Customerld > | Team Affinity v | State v | Player Affin... »v | Lifetime Va... v | Engagemen... v
Beruniy Uzbekistan Uz a0MBO00C001ykON 63d7ce4df03235a9f4( 4 16 100,226 442 "
Bayog Philippines PH a0MBO0O00001yI9z  63d7ce5bf03239a9f4( 4 5 100,376 81.57
Tagog Indonesia ID aOMBO0C000yldW  63d7ce4bf03239a5ch 10 g 101,070 11.15
Ketapang Indonesia ID a0MBO00000TynTc  63d7ce51f0323%aciel 1 6 100,532 829
Piracicaba Brazil BR aOMBO000001ynZR  63d7ce54f0323%a5¢cht 5 2 100,026 94,82
Temaiku Village Kiribati Kl a0MBO00000TyncC  63d7ce56f03239a8feC 4 6 100,430 94.26
Cruz das Almas Brazil BR a0MBOQ0000TynmF  63d7ce54f03239a58c( 8 1 100,944 41.3
Casal Portugal PT a0MBO0000001yo7a 63d7ce57f0323%a5¢ch! 4 Aveiro 1 100,402 4419
Baykonyr Kazakhstan KZ a0MB0O00000TyoHe 63d7ce4ff0323%a6f40 1 10 99,994 66.87
Santa Rosa de Cabal Colombia co a0MBO0000001yoql  63d7ce51f0323%a6f4L 8 9 100,789 18.23
Buenos Aires Colombia co aOMBO00000 1ypM4 63d7cedcf03239a8d41 1 13 100,136 1.23
Magisterial Mexico MX a0MBO00000TypMx  63d7ce4df03239a8d4 5 Jalisco 19 100,665 25.36 v
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Menu

Details

Value

Insights

Value

Set the field you want to track and how you want to

track it over time,
CLgeE X &
* Measure

,\(# Superstore_Order.csv.Sales X J

> Measure Advanced Setup

Filter

(Q Add Filter )

-

* Time Dimension

;{ =A; Order Date_Adj X J

Additional Dimensions @

[ Add dimensions... Q]

— —
( Superstore_Order.csv.Category X )

(Superstore_Order.csv.CustomerName X)

(\ Superstore_Order.csv.Region X)

-~ -

Edit Metric

salesforce

Sales
All

2 M e

Metric At A

Sales
All
1 4M 2.33M/
+40.6% |+392_5K) vs, prior period I
‘I.BFM
Jan 1, 2022 Jan 31, 2025
Top contributors by Category are: Technology with 839.9K (36.1%),
Furniture with 754.7K (32.4%), and Office Supplies with 731.9K
(31.5%).
Jun 15, 2023 Jun 15, 2025

Compared to the previous period, Sales increased by 392.5K.
California, Pennsylvania, and Indiana increased the most.
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Il Agentforce Bullder Data Insights Agent Varsion 1 v i Sottings ? MHelp v

Batch Tent |IIHHH!H|HIII
# Topics | M || X v of OH@O| Sfa W2 Plan ID: bb6c676c1523 Conversation Preview ® ||
Topice
Manage the topics assigned to your agent. Shane ‘@ eHAsIMR GOJE] 2IAOIE O EILIEH
ek b b 9  User Prompt (>} . :
l..,!J 0 mako changes, your agent must be s N OiNY HOIE{N WO 40 Qo1E B85, U p0IEl 4
Povt deactivated % Eljl- EEH‘& %|—Cl)_| 24 seuc
: of OH@O| afat a2 w oAl Wi - 2| 05 OH@ Set RII0| O™ ~ “CHOIORA
P | Q Search topics ¢ | US| TR Q0 - *HOIE MTUEE 10% ROI2{ O1'F 2 &0}
> ? LY
- ' 1items + Sorted by Topic Label(asc) : Cf HY SUE PIM, Mok SUEE PNMOS URIFMR (O: HE
’ 20% 82), &% _n
. ) f (@D
X TopicLabel 1 - 4. Reasoning: Topic Selection @ 0.44 sec AR BUISIAL IEI_E_ Equl BEF %HP_'
Sl Data Analysm v |
@ > Prompt Used B HE URE $0| W24

: é £ OfE SO0 CHEN WaLch
— » 2025-01-05: W1,995,190

Evants @ Select Topic » 2025-02-09: W1,860,903
* 2025-03-22: W1,249,364

ol2{#t Xl o MBS BaP MBYULCH
m Data Analysm (Data_Analysm)

o~
This topic handles user requests reiated to analyzing sales, marketing, and customer data to extract business insights, Users sye
may ask for sales trends, key drivers, campaign performance, customer sagmentation, causal analysis, or KPI summarias.
B 25\ WOl RO S M=l 2 $I210] Yoy
> Instructions 7
é 2025\ 3% UNE SfN] FR WYE CHE gaLic)
> Actions 1 F8 H|EL|A E2}0|t
» Y7I%8
ATE: ~W100,676
Hig: -11.66%
%% 0] 7188 @ N W100,576 Z2A7I01 (-11.66%). 0
& select Action © 1563 sec = W2 ROI, O AN Ei= oh Nelor B0 R THs 0|
waL{Ch
« riok
G AMR Prompt Orchestrator Agent V2 (AMR_PromptOrchestrator_Agent_V2) Basctibie:vour taik o ask a:gusstion

Input Output

% | r l i y i



. DLIERY FQ X|FE M4
- NE gds S0et AHs Ats 24
Sales
All
2 3M Expected
2.33M/
/
v 4
7
Jan 1, 2022 Jan 31, 2025

Top contributors by Category are: Technology with 839.9K (36.1%),
Furniture with 754.7K (32.4%), and Office Supplies with 731.9K
(31.5%).
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« Metricat CHFBH X

[ES 2ot 4

Executive Summary Pieiine Aratygs  Parformance Trand
lfgiu.nl Nune . Actoust Typs “:‘J!‘,‘," Wadulry - E\:}u'l‘-ﬂﬂpl ype Qg-:mnvlyrg\uml
A W [ AN v Al v | v Al v

Pipeline Generation Open Opportunities Weighted Pipeline Value

N A "

v — . ‘JL‘M *—“]M M‘@
" Ownar [ast W manths) # Open Oppartunitive by Btags Welghted Ppedne Valus by Azcount Type
".".'.‘ o ". Opportunity Stage

3 AT A Sevad! Busirena s hs,
B Mirrwsoe behats . 1 _ ire e e g_‘:t“;“.,c
< Uuwel Sng o

H Pamat o, oo [ . -

4

: o R -
o

419
Pipelioe Gonewtion Number of Open Oppertuntins
Total Sales Vin Rate Conversion Rate
Al Al "M
¢) 0
40.9M 32.30% 64.44%

Agentlorce

« Semantic layer LH HIO|H &&
« XFHO| 7[Ete| HIO|E Bl Bl &2

S|

Al
Conversation Preview @

@ HASIMR, GO|E 2IALO|E MOJHE YLICH
OIS HOEIN VIO R 42 QPIS BAISID, MNP IA|E N N

a8 Sguich.
@ Al ;- = 2| 813 O B18} ROI0] WO ~ “CHEIORA]
MO FR QU - *ROIE HEKE 10% RO OfF M)
"
Cf AN SHVE Y, Roh RER PNNOE YRATML (: IR
20% §7), BE MUE A, oW 42 v|2 §),
AV BUSIALIRT A R EE Ut FNL!

B N2 0§l H0| el

6 2|2 0f@ 0= ChE I} WaLlch
. 2025-01-05: W1,895,190
* 2025-02-09: W1,860,003
¢ 2025-03-22: W1,249,364

D28t k|i= i@ MWL B2 MeQuc},
T

B 2541 30l IREO| SNl =2 K210 Rok?

@ 2025\ 3§ U@ ApRe =R WOR OFY #aLich
EQ H|XL|A =2}0|H

. H2tER
ATE: -W100,576
Hig: -11.66%
4% 0] 71 S &S W100,576 Z2AI7I01 (-11.66%), 0|
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Metric (Sales)

Metric (Purchaser)
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Dashboard (sales)

Dashboard (Customer)
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Dashboard (Sales)

OHAIE Ats=t
(MC Engagement)

Dashboard (Customer)

Zhel=t OFAE
(MC Personalization)

Metric (Sales)

CIXE OiAE 2| M9t
(MC Intelligence)

Metric (Purchaser)

A 22
(Loyalty Cloud)

CSasst
(Service Cloud)
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Dashboard Title
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S0% Pl s g )

Adcount #
Vet i
J‘. 4
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AL

ACCOwt Name

Wors Tyow

Avg Response Time

Flenr

48.2

b D] vy D)

Account Type
Partreoah g Propos
Feedach

B Queston
Gaoedd ingary
Repent s B

100 Applcaton
Tehowi sl Suppon

00 Ingary

Farmpm

Wit

v Avg Completion Rate  ~ |

Fiten

36.2
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Overdue 100
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O 23

Open 2t

Overde e
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ALtoN
Solestoece Flow v
Change Owrr x
Doen in Now Lo

Mo Fiow inguts ©

Flow Input Map to

AL 0N Recom=rrendah o
oo ReCommondod ALLON
Record 1D Ascount_ID

salesforce

< Add Action

Action

(Salesforce Flow

Navigate 1o

~/ Salesforce Flow

*Flow

4 A
Q, Search Flows...

\ »)

Send Analytics Pulse Digest To Slack
CMS: Notify Content Author

CMS: Review Content

CMS: Submit Content for Review

CMS: Withdraw Review Reguest

Orchastration finw far Recuirrence Scherduler
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